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YOUR LIFE... 


THE FEW MOMENTS 
YOU SET ASIDE 
FOR A 
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Glide with ease through dense traffic... relax on the Expressway... tes y, 


enjoy a drive in the country. It takes just a short time behind the wheel of asmooth- ty 





sailing 1960 Lone Star Cadillac to convince you that this is it! 


Mere words cannot describe what is in store for you. Just call RI 2-7222 and a 
Lone Star Cadillac representative will pick you up at your office or come to your home 


and you can take the entire family for a drive. 





LONE STAR f (Gradillae COMPANY | 


2301-53 ROSS AVENUE «+ R 222 * DALLAS, TEXAS 
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This imposing cupola is the first architectural motif of its type in the world to be produced of McAx 
porcelain enamel. Here, atop the penthouse of the new 14 story Hartford Building, McAx again 
proves the construction flexibility of porcelain enamel. Built to last a lifetime, this cupola will be 
beautiful against the Dallas skyline for years to come. Engineered, manufactured and erected by 
| McAx, this time-honored trademark of the Hartford Fire Insurance Company Group testifies to 
' the supreme quality of McAx service. 


Designed after the stone original in Hartford, Connecticut, the cupola 1s approximately 50 feet tall and 17 
feet in diameter... features stately Roman columns, intricate radial and straight cornice work, curved 
aluminum and glass lighthouse windows. 

’ Architect: HAROLD A. BERRY, Dallas ° General Contractors: JAMES STEWART AND CO., Dallas 





VicCAX CORPORATION 


628 Third Avenue e Dallas 26, Texas 
ENGINEERS, DESIGNERS & MANUFACTURERS of PORCELAIN ENAMEL and SIGNS OF ALL KINDS 
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Mr. Lamar Griffin, Vice-President 
Texas Distributors, Inc. 

3914 Live Oak Street 

Dallas, Texas 








Dear Mr. Griffin: 


Your installation of year-round air conditioning in our new 
Dallas office has been most satisfactory. The job was com- 

pleted on time, and your installation and service crews were 
courteous, prompt and workmanlike. 





We are well pleased with the General Electric equipment---it 
is modern, quiet and economical, and a great addition to em- 
ployee efficiency and morale. 





Sincerely yours, 

GEORGIA-PACIFIC CORPORATION 
7 

Russell Johnston 

Branch Manager 
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Georgia-Pacific is one of the nation’s largest integrated producers of quality forest 
products including plywood of all types, Redwood lumber, softwood and hardwood 
lumbers, hardboard, pulp, kraft paper, containerboard and chemicals. 


Georgia-Pacific ... another of the many firms that have preferred and 
chosen General Electric air conditioning equipment and the experienced 
engineering, installation and service facilities of TEXAS DISTRIBUTORS, 
INCORPORATED. 


DALLAS @ TYLER e WACO eo WICHITA FALLS e LONGVIEW e FORT WORTH 
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ZANGS BOWL, 333 W. KIEST BLVD. 
Architectural Designer: John P. Travis til 
Consulting Engineers: Speco Engineering Co. 
General Contractor: Educators Industries, inc. 
Electrical Contractor: Davis McPhail 
Equipment Supplier: Gardner Hotel Supply 



































































































BOWLINIG has gone electric 


This new, modern 32-lane bowling center features electric cooking with an electric fryer, griddle, broiler, 
warmer, toaster and coffee-maker for fast short-order service. Because electric cooking is cooler, /t 
saves on air-conditioning tonnage required, which results in lower initial cost and lower operating cost. 
[t's cleaner cooking .. soot and fume-free. @ A special feature of the year-round, electric air-conditioning 
is the electronic filtering system that automatically keeps the air cleaner and fresher by eliminating 
smoke, odors and impurities. Another feature of the Zangs Bowl is dramatic exterior lighting used to 
attract customers and high-intensity lighting used on the lanes to aid bowlers. @ Whatever your busi- 
ness, electricity can help make it more protitable, more modern. For information and helpful suggestions, 
just call us at Rl 7-4071, extension 567. There's no obligation. 


DALLAS POWER & LIGHT COMPANY 
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COMPTON ... the man with a 
way for helping people with a need! 











TOM MILLER believes 


good banking starts with af 
good friendships! 









L.R.D. McKINNEY .. . always 
ready to go that “extra mile’”’ 
for you! 
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IN MORE THAN 
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DioneeuUng 
LOW PROFILE 
ENGINEERING 


A principle without precedent in tires, making a 
lower and wider, more durable tire that permits 
you to drive at maximum turnpike speeds for 
unlimited periods. 


UP TO 60% MORE SAFE MILES. With X-Tend- 
able Tread — new concept of design, providing 
mileage economy never possible before. 


INSTANT, NO-LAG RESPONSE TO POWER 
BRAKES AND STEERING. Toe your accelerator 
— Apply your brake — Touch your steering wheel 
— feel new instant response that means far safer 
driving. 









TRAFFIC TROUBLE you? 
Feel uneasy in that fast fender- 


n 
to-fender stream of cars 0 


ACCENT STYLING. A total departure from the 
US. 1? With the Low Profile | 


el- traditional ... a dynamic action look of every mod- 
US. Royal — _ one ern car! 
in commane - - 
paar response to Power 
 yeering, power brakes. THE SAFEST TIRE YOU CAN PUT ON YOUR CAR 


NEW LOW PROFILE 


-. U.S.ROYAL MASTER 


U.S. TIRE SERVICE 


Dallas' Oldest Tire Distributor 


Since 1913 
601 NORTH HARWOOD j PHONE RI 1-6501 
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Established 


1852, cvs 


Real Estate Investments 


1869 cmpory 


Manufacturers and 
Wholesale Distributors 


1869 company 


Leather Goods — 
Wholesale and Retail 
| 67? Dallas Transit 
Company 
| 67 4 Binyon-0’Keefe 
Warehouse Co. 
“Moving, Household Goods, and 
| 675 First National 
Bank in Dallas 
Banking 
13/ of Commerce 
‘Banking 
Printers — Lithographers 
Stationers — Office Furniture 
Structural Reinforcing 
Steel and Machinery Repairs 
Steel for Structures of Every Kind 
| 8Q() William S. 
Henson, Inc. 
1893 Fleming & 
Sons, Inc. 
Manufacturers — Paper 


City Bus Transportation 
Commercial Warehousing" 
National Bank 
| It | The Dorsey 
Company 
1885 Mosher Steel 
Company 
1889 Austin Brothers 
Steel Co. 
Advertising Prinitng 
and Paper Products 
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HE ornate interior of the American Exchange National Bank, as 


shown above about 1905, ties in with more than a half-century of 
Dallas banking history and three generations of banking in the Stewart 
Family. Now being razed, this structure is located at the corner of 
Main and Poydras. Nathan Adams was cashier of this bank and Robert 
H. Stewart Sr., grandfather of Robert H. Stewart III, recently elected 
president of the First National Bank in Dallas, was one of its directors. 
In 1909, Robert H. Stewart Sr. became a vice-president of the Trinity 
National Bank and that same year, became a vice-president of the City 
National Bank when it was consolidated with Trinity National. In 1914, 
Mr. Stewart became president of City National and Board Chairman in 
1924. When the City National Bank was consolidated with the American 
Exchange Bank in 1929 to form the First National Bank in Dallas, Mr. 
Stewart became vice-chairman of the Board of First National. Mr. 
Stewart's son, Robert H. Stewart Jr., succeeded him on the board of the 
First National when he died in 1936. This January, his son, Robert H. 
Stewart III became president of the First National Bank in Dallas. The 
First National Bank in Dallas traces its beginning back to the founding 
of the Exchange Bank of Dallas in 1875. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends" 
by thousands of satisfied customers in the Dallas Southwest. 





Established 


1898 ire noncon 


Originally, Loudermilk, 
Broussard and Miller 


1896 wahinery ce 


Industrial Machinery 
and Supplies 


1902 siren 


Red Fox Athletic Uniforms 


Wholesale and Retail Sporting Goods 


189 Life Ins. Co. 


(Formerly The Praetorians) 


1903 Smith’s Detective 
Agency 


Burglar Alarm, Fire Alarm 
Radio Patrol Service 


904 sas" 


Insurance Managers 
Fire — Casualty 


1907 compen 


Commercial and Structural 
Sheet Metal 
1908 Pure Ice & Cold 
Storage Co. 
Cold Storage 
19]] W. W. Overton 
& C6. 
Investments 
1912 Stewart Office 
Supply Company 
Stationers — Office Outfitters 
19] 4 Texas Employers 
Insurance Ass'n. 
Workmen's Compensation 
Insurance 


Praetorian Mutual 
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DALLAS CHAMBER OF COMMERCE 


OFFICERS DIRECTORS 
LESTER T. POTTER WILLIAM A, BLAKLEY 
Vice Presidents AUBREY M. COSTA 
AVERY MAYS TRAMMELL CROW 
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Street, Dallas 2, Texas. Telephone Ri 7-8451. DALLAS is owned and published by 
the Dallas Chamber of Commerce. Its objective is to assist the Dallas Southwest 
in achieving a sense of unity and cooperation by presenting articles which may 
prove interesting and informative to businessmen. Neither DALLAS nor the Dallas 
Chamber of Commerce stands sponsor for or is committed by the views expressed 
by authors in these articles. 
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food for Industrial Growth 


There will always be “room for one more’ in 
Lone Star Land. For this portion of Texas and 
southern Oklahoma is rich in room, manpower, raw 
materials. Lone Star has helped to pave the way 
for dynamic industrial growth with over 50 years 
of dependable gas service. 

Natural gas is a much sought-after fuel. Com- 
petition for local reserves from out-of-state pur- 
chasers is intensive. Despite the increased operat- 
ing costs and competition that must be met in 
building a future gas supply, gas service will con- 
tinue to be the best fuel bargain. 

Interconnected pipelines make gas readily) 
available from every corner of the system. Lone 
Star Land manufacturers profit from advantages 
inherent to gas ...dependability, adaptability fo 
instant automation and unmatched economy. 

Gas is unexcelled also for speed and control- 
lability, having some 25,000 uses as a tool of indus- 
try. Small wonder that over 4,800 diversified indus- 
tries have chosen to grow with Lone Star GAS. 


LONE STAR GAS COMPANY 


Satisfying your need for round-the-clock natural gas service. 
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Yes, The Price Js Right when 
homemakers get the whole color- 
full picture via compatible color 
television. The magic of the 
modern super-market is set down 
right in the living room with 
every product displayed with the 
exact colorful persuasion planned 
by its manufacturer. 

New packages and products are 
appearing in increasing numbers 
at WBAP-TV, where complete 
color facilities include the new 
RCA television color tape 
recorder. 


ny 


FORT WORTH 3900 BARNETT ST. 
DALLAS 1900 NORTH AKARD 





FIRST IN COLOR 






FIRST IN PROGRAMS 
FIRST IN TEXAS 





In Gorgeous Color... 

Watch Bill Cullen in 

“THE PRICE IS RIGHT” 
Wednesday nights over NBC-TV 
For Lever Brothers. 
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— = PETERS, GRIFFIN, WOODWARD, INC. 
Exclusive National Representatives 













> maximum 
~ economy 


Humble NEBULA EP-1I multi-use grease replaces several 





ordinary greases and gives you these economies: 


¢ You buy one grease in quantity—save on quantity 
discounts; 

* Your storage requirements are kept to a minimum; | 
* Your record keeping and inventory are simplified; 

* You always have the right grease handy. 

NEBULA EP-! is top choice for the tough jobs 

because of its exceptional resistance to the effects 

of heat, water, oxidation and heavy loads. Order 
NEBULA EP-1 from your nearest Humble bulk 

plant in Texas, New Mexico and Arizona. Other 


areas contact Humble Oil & Refining Company, 
Houston, Texas. 


NEBULA EP-1 


is available in pails, drums and in handy cartridges. 


HUMBLE OIL 





COMPANY 





Inside DALLAS 


DALLAS completes its two-part, two- 
decade study of Dallas this month, with 
a look to 1970. The article by Chamber 
President L. T. Potter, based on a speech 
he delivered to the Garland Chamber of 
Commerce at their Annual Meeting, pre- 
sents some amazing prospects for the 
future of Dallas. 





Because of the high interest in the look 
back taken by DALLAS in January at the 
past ten years, plans are now being made 
to reprint this 24-page study along with 
this month’s look ahead. They will be 
made available to Dallasites at cost. Those 
interested are asked to call the Magazine 


immediately. 
» 


Heart of the Chamber of Commerce is 
the work done by Committees, both reg- 
ular and special. Literally hundreds of 
Chamber members are called on to devote 
thousands of hours to regular committee 
work. These names are listed in this 
month’s issue. Mr. Potter will appoint 
other members to special committees from 
time to time, as they are needed. 

» 

This month’s issue, in addition to trying 
to see what’s ahead for Dallas, also takes 
a look at the future activities of the Dallas 
Chamber of Commerce. Keeping up with 
the vigorous growth of Dallas will be a 
big task, but the Chamber is planning 
now to make certain it is successful. 

+ 

The Dallas Urban District, the nine- 
county local market area within a 50-mile 
radius of the heart of Downtown Dallas, 
furnishes this month’s cover. It is the 
largest concentration of people and buy- 
ing income in the southern half of the 
United States, east of Los Angeles. 
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wap-ore Tool Kit 











Assembly and 





5343-ET-B 
ELECTRONIC 
ASSEMBLY TOOL SET 


43 tools including 4-in. sq. drive 
ratchet, extensions, Flextension, 
universal joint and 2 plastic-handle | 
drivers; 9 sockets, *6” to '2”; 4 open-end i 
wrenches, *6" to 46"; 4 Boxocket® wrenches, 

6" to '%2"”; 10 screwdrivers, Phillips and standard bits; 
screw starter; 6 pliers and cutters; soldering iron. 


This new SNAP-ON kit of specially selected tools is made up to 
reduce costly labor time on électronic assembly and maintenance 
work. 

Tiny wrenches slip between closely fitted assemblies on nut- 
turning jobs. Smooth, well-shaped handles aid efficiency of 
both men and women assemblers. 

Thin blade tips on screwdrivers, with tips the same width as 
shank diameter, follow screws below surfaces, can reach in among 
intricate assemblies. 

Pliers include needle nose, duck bill and diagonal cutter with 
plastic-covered handles — also midget tapered nose cutter, midget 
gripping pliers and special needle nose gripper-cutter. Both 
diagonal cutters have plastic jaw inserts which hold wire cutoffs. 

Eighteen-watt, pencil-type soldering iron maintains constant 
850° F. tip temperature for work on printed circuits or tiny 
assemblies. Entire set fits neatly in strong metal box for con- 
venient carrying or storage. 

These tools are top quality throughout — cost less because 
they outlast cheaper tools over and over. Use of fine steels per- 
mits light weight, slim, yet strong, tools that fit properly. 

Put new speed on your assembly line with this SNAP-ON 
electronic tool set or one especially selected for your specific jobs. 
Write us or call your nearest SNAP-ON branch. 


SNAP-ON TOOLS 


Cc Oo R PP OO RA T iS 
FL 7-824] . 
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“Why dont you give the First in Dallas 


an opportunity to say YES” 


FIRST NATIONAL BANK IN DALLAS 


Member Federal Deposit Insurance Corporation 
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DALE MIiLLER’S 


WASHINGTON ~ 


The President and His Budgets 


A year ago on this page the observation 
was made that “another new record has 
been achieved by those in high places 
who are charged with the responsibility 
of administering the functions of the 
Government of the United States,” and 
it was pointed out that the new record 
was “the submission by the President to 
the Congress of the highest peacetime 
Budget in history.” The article commented 
that this “77-billion-dollar extravaganza” 
became “the undisputed new champion of 
Budgets, displacing the 74-billion-dollar 
spectacular unveiled a year ago, which in 
turn supplanted the 72-billion-dollar prod- 
igality of the year before that.” And the 
article noted somewhat despondently that 
“before becoming reconciled to the reign 
of the new champion we might as well 
become reconciled at the same time to 
the lugubrious prospect that it will be of 
short duration, since a new claimant to 
the crown will no doubt emerge a year 
from now.” 

Well, the reign of the new champion 
covered its predictable span of a single 
year, the new claimant emerging on 
schedule last month. In a message which 
fairly bristled with demands for economy, 
the President asked the Congress for 
nearly 80 billions of dollars to operate the 
Federal Government during the next fiscal 
year. Just how we can be expected to 
economize while being adjured by the 
economizers to spend more than we have 
ever spent before is a paradox that beggars 
explanation; but in any event this 80- 
billion-dollar Budget (or 79.8 to be more 
nearly exact) was presented to the Con- 
gress as the Administration’s concept of 
economy — just as each of the progres- 
sively higher Budgets of recent years has 
been offered up in its turn as the same 
austerity symbol. 

Like King Pyrrhus, who lamented on 
the battlefield of Asculum that if he won 
many more such victories he would be 
undone, the observation might be made 
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that if we get many more of these economy 
Budgets we'll economize ourselves into 
bankruptcy. 

It would be unfair to convey the 
impression that the Eisenhower Adminis- 
tration, through the progressive liberality 
of its Budget requests of Congress, has 
become a principal catalyst of our grow- 
ing financial predicament. All that is 
needed to perish such a thought is to imag- 
ine one of the rampant spenders on 
Capitol Hill being placed in the position 
of exercising the same authority. Indeed, 
the resistance thrown up by the Eisen- 
hower Administration against political 
prodigality has been creditable and fre- 
quently effective. But, even so, it must be 
acknowledged that it is the contrast with 
such an alternative, rather than any con- 
spicuous performance of his own, that 
has earned for Mr. Eisenhower the reput- 
tation of being a stalwart protector of the 
fiscal integrity of the nation. His own 
record in that field, evaluated per se, and 
not in relation to a hypothetical what- 
might-have-been, is something less than 
scintillating. Whatever else may be said 
of the matter, the fact remains that each 
year he has served as President he has 
recommended to Congress the expendi- 
ture of more Federal money than he 
recommended the year before. 

It is an eloquent commentary on the 
change which has been subtly undergone 
in our concept of economy that we now 
define economy merely as resistance 
against inordinate extravagance, rather 
than as a retrenchment in some existing 
level of expenditure. But there is no other 
way to explain the reputation for economy 
which the President has somehow ac- 
quired. Even though he has consistently 
recommended that Congress spend more 
money each year than he requested the 
year before, his position is considered one 
of economy simply because of the suppo- 
sition that the position taken by Congress 
would be one of greater extravagance. It 


scems not to have occurred to the political 
leadership either in the White House or 
on Capitol Hill that economy can mean 
spending less than what we were spend- 
ing now, and not just spending less than 
what we would be spending if we were 
spending more. 

All of this is by way of saying that 
despite all the protestations of economy 
that are so glibly uttered in political life, 
neither the Republicans nor the Demo- 
crats have come within a fiscal mile of it 
for many years. Both parties have allowed 
themselves to become bound to the wheels 
of the juggernaut of inflation when a little 
political courage could have phalanxed an 
effective resistance to it. If you think that 
is an Over-simplification of the case, con- 
sider our fiscal problems as a broad battle- 
ground, and then note how the so-called 
battles for economy are only indecisive 
skirmishes fought always on its fringes. 

Virtually 50 per cent of the Federal 
Budget, for instance, is allocated to the 
military, which is sacrosanct. Another 25 
or 30 per cent is allotted to foreign aid, 
veterans benefits, and the farm program, 





The fringes of the field: Crusade 
for economy gains little momen- 
tum in areas where needed most. 





and they’re sacrosanct, too. Another 11 
per cent pays the interest on the public 
debt, and that’s not only sacrosanct but 
inviolable as well. So the area of political 
vulnerability begins to show up only in 
the small percentage eventually remaining 
for the general operations of government, 
and that is the area where the so-called 
battles for economy are pitched. 

No victories for economy should be dis- 
paraged, of course, even when they oc- 
casionally occur in these skirmishes on 
the fringes of the field. But genuine econ- 
omy in government will not be achieved 
until the political leadership of both parties 
develop enough courage to invade those 
sacrosanct areas where waste and extrava- 
gance running into the billions of dollars 
are known to exist. Until that time comes, 
if it ever does, any crusade for govern- 
ment economy will be oblique in concep- 
tion and lilliputian in size, like fighting a 
fire in the outhouse while the homestead 
is burning down. 











THE 
ENTICING 
SIXTIES 








This article.by L. T. Potter, President of the Dallas Chamber of Commerce, is based 
upon an address which he made last month at the annual meeting of the Garland 
Chamber of Commerce. As principal speaker at the Garland Chamber’s meeting, 
{r. Potter paid special tribute to the effective cooperation between Chambers of 
Commerce in the Dallas area. 


Mr. Potter is currently serving as President of the Dallas Metropolitan Area Advisory 
Council, composed of the presidents and executive heads of all Chambers of Commerce 
in Collin, Dallas, Denton and Ellis Counties. 


“Note: Statistics in charts cover the entire Dallas 
Metropolitan Area, Collin, Ellis, Denton and Dallas 
Counties. 





National economists have been filling 
the newspaper and magazine business 
sections with descriptions using phrases 
such as “Soaring Sixties,” “Surging Six- 
ties,” “Sensational Sixties,” and others. 


POPULATION 


” 












1940 1950 1959 1970 





These adjectives will all certainly apply 
to Dallas of the 1960’s, but I prefer to 
contemplate the coming decade as “The 
Enticing Sixties.” 

Looking ahead for Dallasites should be 
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one of the most pleasant of tasks. The 
future is obviously very bright, and we 
cannot help but become excited over the 
big and fine things that should come our 
way. At the same time we are made 
thoughtful about all that will be required 
of Dallas and its citizens during the com- 
ing years. 

In the January issue, DALLAS cast a 
proud backward look at a few of the many 
benchmarks of this community’s prog- 
ress during the decade just closed. 

That review should have convinced the 
most skeptical that today Dallas has not 
only become the heart of one of Ameri- 
ca’s great urban areas, but has emerged 
as a truly important world center. During 
the 1950’s, Dallas achieved as much 
growth and economic progress as were 
recorded in this community in its first 
90 years — between its founding in 1841 
and the beginning of the depression in 
1930. 

Now it behooves us to look ahead. The 
prudent man tries to see into the future, 
to chart his own course on the basis of 
developments which he believes can be 
reasonably expected to materialize. A 
community must do the same thing if it 
is to prepare itself to meet the opportuni- 
ties and responsibilities the immediate to- 
morrows will bring. 
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What can Dallas reasonably expect dur- 
ing the decade of the 1960’s? What rate 
of growth is our community likely to 
attain? What challenges and problems will 
that growth bring? 

Questions such as these are particularly 
pertinent in Dallas, because this is a com- 
munity which exists, in the size and char- 
acter we know it today, solely because 
Dallasites for generations back have 
wanted this kind of community and have 
been willing to accept the heavy team- 
work and make the sacrifices necessary to 
build it. It is axiomatic that if Dallas is 
to move forward in the 1960’s, its citizens 
must subscribe to the same principles, and 
reflect the same kind of enthusiams for 
building our kind of community, as the 
Dallasites who have gone before us. There- 
fore, we need guidelines to give us some 
ideas as to what to expect in the short- 
term future. 


This look into the future is no job for 
the fortuneteller. Instead, it is a job for 
trained analysts, drawing upon all the 
factual material available to them. The 
results of their work are not predictions, 
but forecasts of developments which we 
can reasonably expect — forecasts rooted 
in Knowledge of what Dallas has done in 
the past and is doing today, related to 
those factors in our general economic pic- 
ture and population profile which inevit- 
ably affect our community’s future. 
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It was on this basis that the staff of the 
Dallas Chamber of Commerce, working 
under the guidance of our highly capable 
Business and Economic Research Com- 
mittee, was assigned to develop some 
guidelines for the 1960’s. 

In thumbnail summary, here are the 
major developments we can reasonably 
expect during the 1960's, together with 
some of the implications of those fore- 
casts: 

Population: Dallas County now has an 

estimated population of 955,800. By 

1970, we can reasonably expect this to 
1,400,000. Such a 
population increase — 445,000 — 
would be equivalent to moving the city 
of Louisville, Ky., as it exists now and 
adding it to the Dallas County we know 
today. 


increase to about 


Employment: We can reasonably expect 
some 220,000 additional jobs to be 
created in Dallas County, bringing the 
county's total employment to about 
625,000 by 1970. The new jobs which 
we can expect to be created during the 
next 10 years would exceed the total 
number of jobs in Dallas County at 
January 1, 1947, 


Motor Vehicles: We can reasonably ex- 
pect about 700,000 motor vehicles in 
Dallas County by 1970 — an increase 
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of more than a quarter of a million 
vehicles over the total today. 


Retail Sales: We can reasonably expect 
the dollar value of Dallas County’s re- 
tail sales to be in the neighborhood of 
$2.3 billions annually by 1970. 


These guidelines are all based on Dallas 
County which, until last May, was the 
Dallas Standard Metropolitan Area. On 
May 8, 1959, the Interdepartmental Com- 
mittee on Standard Metropolitan Areas, 
U.S. Bureau of the Budget, re-defined the 
Dallas Standard Metropolitan Area to in- 
clude Denton, Collin and Ellis Counties, 
as well as Dallas County. More counties 
could be added during the next 10 years. 

Today’s Dallas Standard Metropolitan 
Area has a population of well over 1 
million — and can be expected to pass 
the 1.5 million mark before 1970. Guide- 
lines for the metropolitan area would 
reflect increases comparable to those fore- 
cast above for Dallas County: 


Employment up to 678,000. 

Motor vehicles numbering 760,000. 

Retail sales of $21 billion. 

Buying income for the four-county area 

to rise from today’s $2 billion to $3.4 

billion. 

In addition, Dallas is the vital core of 
the Dallas Urban District, a group of nine 
counties within a 50-mile radius of down- 
town Dallas. The Urban District, bound 
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Parks and recreation facilities 


together by close economic ties, by com- units — an average of 12,000 per year. 
muting into Dallas for employment from That kind of growth also creates re- 
the other eight counties, and by an ex- — gnonsibilities of all kinds. For example, 
panding network of trafficways which jf Dallas County attains its expected pop- 
brings all parts of the district closer to ylation growth during the 1960's, we will 
Dallas, is widely recognized as one of have to build new facilities to provide 
America’s fastest growing urban develop- 2,200 more hospital beds — just to main- 
ments. tain the present ratio between hospital 

The Dallas Urban District today has a beds and population. For a second exam- 
population of approximately 1,750,000.  Ple, that kind of population increase will 
We can reasonably expect the next 10 create a need for perhaps 100 or more 
years to bring to the entire Urban Dis- new schools in Dallas County. 


trict remarkable gains in all economic Growth means all kinds of expanding 
indices. — horizons. It means opportunity for exist- 
Growth which we can reasonably ex- ing business to grow. It means oppor- | 


pect during the 1960’s will create all kinds tunity for new business to be created. It 
of business opportunities. Reflect on the ™eans attractive prospects for all of us 
population increase alone. This will en- who are good enough and able enough to 
large the size of our immediate market Compete successfully for the increased 
by 50 per cent. Think what this will mean COnsumer needs and the increased buying 
to local businessmen and think what new income which will result from such 
industry and payrolls it will bring to growth. 

Dallas. To take a single example, this It also means all kinds of responsibili- 
expected population growth will create ties, new and expanding. I have men- 
a need for some 120,000 new dwelling tioned two of these responsibilities, in 


Streets and highways 
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indicating the demand for additional 
school and hospital facilities which we 
can expect to have to meet during the 
1960’s. We need to remind ourselves of 
some of the other responsibilities, even 
though they need not be spelled out in 
specific terms. Among these responsibili- 
ties which we must meet will be: 


Streets and highways to accommodate 
more people operating more motor 
vehicles. 


Public transportation services, not only 
within the city, but expanded to pro- 
vide for the increased commuting which 
we can expect from all parts of the 
Dallas Urban District. 


Parks and recreation facilities. If a city 
the size of Louisville is going to move 
into Dallas County, we need at least 
as many additional parks and recrea- 
tional facilities as are to be found in 
Louisville. 


Churches — places of worship for all 
people of all faiths; and, hopefully, the 
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need for new churches will come from 
an increasing percentage of our popu- 
lation becoming active church mem- 
bers, as well as from new residents. 


Public services—the thousands of miles 
of additional water mains and gas 
mains, of power lines and telephone 
cables, which must be provided to ac- 
commodate the expected new popula- 
tion, together with all the supporting 
facilities required to assure the com- 
munity of an ample supply of water, 
fuel and communications services. ° 





And this responsibility also includes 
police and fire protection services on 
a scale adequate for the Dallas County 
of tomorrow. 


Growth and progress come only at a 
price. The people of Dallas have always 
been willing to make the necessary sacri- 
fices, and I have no doubt the Dallasites 
of this new decade will be willing to pay 
the price, too. 

A big part of the price is simply good 
citizenship. We have been able to achieve 
an enviable record for clean, businesslike, 
efficient local government. This good gov- 
ernment is the only sound foundation on 
which to accommodate the kind of growth 
which Dallas can expect during the 
decade. We must remain alert at all times 
to preserve that foundation. 

Inseparable from efficient, businesslike 
local government is prudent planning. 
And planning is all-important to us to- 
day. Our growth would soon overwhelm 
us unless we plan, progressively and far- 


Public services 





sightedly, to accommodate it. I mentioned 
the responsibility for providing streets 
and highways to serve our present and ex- 
panding population. Let me illustrate my 
point by emphasizing that the provision 
of streets and highways must keep pace 
with population growth. We can never 
afford to be playing catch-up here. We 
must stay ahead. Similarly, we can’t af- 
ford to be playing catch-up on schools 
and hospitals, or churches, or public serv- 
ices. In short, if we relax, even for a 
short time, in our planning and building, 
we will be off stride and falling behind. 
And that is when responsibilities become 
problems. 

Dallas today is the pivot for the Dallas 
Metropolitan Area and, to a great extent, 
for the 9-county Dallas Urban District. 
As the dynamic core community, ours is 
the responsibility for providing sound 
leadership, based upon enlightened self- 
interest, for the Metropoltan Area and 
the Urban District. Our perspective must 
always encompass the broader picture, at 
all times. To be short sighted at any time 
would be fatal for the orderly growth of 
the entire area. 

Our ability to measure up to the respon- 
sibilities of this new decade rests, in the 
final analysis, upon the character and 
spirit of the people of Dallas. We have a 
great tradition in Dallas — a tradition that 
Dallas is equal to any challenge, that any 
truly worthwhile goal is within the reach 
of the people of Dallas. We can expect 
that tradition to be tested anew during 
this decade of the 1960’s. 
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There are many reasons why Republic is the leading businessman’s bank of the Southwest — and the 
experienced, practical counsel of Republic’s operational specialists is one of the best reasons for this 
leadership. Here, at your request, is assistance in every phase of modern business and industrial 
financing. Whatever your question or your problem — it always pays to counsel with Republic! 
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New Plans and Improvements Now Being Made 


To Cope with Changing Needs of Community 


The Dallas Chamber of Commerce is geared for the coming 
decade to meet the responsibilities and opportunities outlined 
in L. T. Potter’s speech. If Dallas is to continue to set new 
records in population gains, employment, retail sales and other 
basic growth factors, its central civic machinery must con- 
tinually expand and improve to cope with Dallas’ changing 
needs as it has done so successfully in the past. 

The Dallas Chamber of Commerce is making new plans in 
its staff, new and more efficient one-floor office facilities and 
new activities to meet the demands of the sixties. It is making 
internal moves, based On continuing research, to back up 
various facets of Dallas business and to set up new support 
functions to serve expanding Dallas business. The Industrial 
Dallas national advertising campaign, now under way, is ac- 
tually an expansion of the promotional activities of the Dallas 
Chamber of Commerce to bring our advantages before a larger 
audience of key business executives. 

Growth in Dallas has not been accidental in any era, and 
it would be unwise to assume, regardless of Dallas’ present 
momentum, that the goals and projections set for Dallas in 
the sixties will come about with any less work and cooperation 
than in the past. It is well within the memory of all of us to 
recall that the comprehensive picture of diversification and 
growth presented in the January issue of DALLAS for the 
1950-60 period was stimulated and guided by enlightened co- 
operation of Dallas business leaders working through the 
machinery of the Dallas Chamber of Commerce. 

As a matter of fact, competition for industry by cities and 
areas will increase in intensity during the sixties. This is even 
true of sections that have experienced a decline in growth 
during the past decade. This will involve political as well as 
business considerations and pressures on and by the Federal 
Government to try to channel business into so-called “depressed 
areas.” 
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Successful effort to bring in new industry and to further 
diversify and broaden the base of Dallas payrolls in the sixties 
will depend on holding and improving our present advantages 
and stepping up communications in and out of Dallas to the 
end that industrial executives may Know these advantages 
both for Dallas and for its trade area. 

Just as a businessman is inclined to pay little attention to 
the working parts of his car when it is in perfect running order, 
it is easy in Dallas to take progress for granted and forget 
that most Dallas advances have been won the hard way. Even 
more, it is easy to overlook the basic functions of the Dallas 
Chamber of Commerce, its routine operation and the basic 
parts of its machinery. 

The idea still persists in the minds of some businessmen 
that a primary function of a chamber of commerce is to bring 
in competition for their particular business or industry. The first 
function of the Dallas Chamber of Commerce is to promote 
Dallas industry and business. This is done through continuing 
trade promotion, markets, trade shows, watchdog activity on 
transportation facilities and rates and a myriad other routine 
activities. In addition, the work of many committees centering 
on the Dallas Chamber takes care of growth factors that are 
essential to the city’s future. This ranges all the way from 
special committees on oil depletion to groups studying high- 
ways and military affairs. 

Since business flourishes best in an expanding economy, the 
Dallas Chamber of Commerce is vitally concerned in bring- 
ing in new industry and payrolls. But its prime objective is 
diversification — bringing in plants that will broaden the base © 
of area payrolls and complement and enlarge the scope of 
Dallas business and industry. 


Dallas has achieved this objective far more than most cities, 
including many in much larger population brackets. Even a 





cursory survey will show that Dallas eggs are carried in many 
baskets. Dallas business is not subjected to the same strains | 
and pressures that occur in Pittsburgh or Detroit during | 
decline in steel or automobile industries. 

Dallas is moving into the sixties against a background of | 
the largest decade of building and industrial expansion in its 
history — but Dallas business leaders are not complacent. 
This recalls the story of a leading national sales manager who 
was asked the question, “When is the best time to make a 
sale?” His reply was, “Right after you made the last one.” 


Dallas Chamber of Commerce Organizational Chart 





| MEMBERSHIP 














BOARD OF DIRECTORS 














} PRESIDE NT | 
| . EXECUTIVE COMMIT TEE 


DALLAS HOTE! PRESIDENT | 


ASSOCIATION 3 VICE PRESIDENTS 
be VICE PRES. -GEN'I.. MGR 





— 


















































| | | VICE page il | 
;ENERAL MANAGER | 
[VICE PRESIDENT] [VICE PRESIDENT] | VICE PRESIDENT] GENES | a4 [ TREASURER | 
NATIONAL. 
ASST. MANAGER [= ( ge 














| 
| 
| 
| 
| 
| 
| 
i 


1 
INDUSTRIAL. 


MEMBERSHIP AVIATION BRUDGET-tINANCE RESEARCH E IG) 
COMMITTEE COMMITTEE COMMITTEE COMMITTEE COMMITTEE e 











———————— 






























CONVENTION 
COMMITTEE 
| ' 7 


! 
| 
| j 





















































— 
-| | 

t | | 

t CONVENTIONS INDUSTRIAL MEMBERSHIP WASHINGTON] | FINANCE MAGAZINE & RESEARCH & REIG 

) DEPARTMENT DEPARTMENT DEPARTMENT OF FICE DEPARTMENT PUBLICITY DEPT. CENTRAL. RECObaR] 


Purchasing 
- —- —-— — Bldg. Mntnee. 


PBX Service 
ADVERTISING TO DAL a 
MANAGER anaee TORY | 


HOUSING BUREAU | Supply Room if 
Printing 
EDITORIAI 
DEPARTMENT | 
GENERA | 
INFORMATION 

















Mailing 


























OTHER STANDING COMMITTEES: Athletic Relations; 








} 
Federal & State Legislation: Federal Taxation of Community | 3 
Income; Fire Prevention; East-West Expressway; Education > 

| Electronic s; Fine Arts; Hall of Fame; Livestock & Agricul- 

ture; Military Affairs; Pension Plan; Petroleum Affairs; 
Postal Service; Public Health; Relations with U.S. Chamber 
of Commerce; Trinity River Development; Ways & Means 

| 





22 DALLAS ¢ FEBRUARY, 1960 





Dallas subscribes to that philosophy because Dallas is going 
into the sixties with the most ambitious advertising campaign 
in its history: “Industrial Dallas, Inc.” 

Dallas is approaching this campaign with a realistic attitude, 
based on successful past experience and a sound knowledge 
of how and why national firms locate expanded facilities. We 
know who our prospects are and we know the kind of infor- 
mation they require. 
| Industrial Dallas is set up to expand a new line of commu- 
| nications to national business executives, many of whom have 
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| l Supplemental dues, in addition to Chamber of Commerce 
i membership requirements, provide association with 

funds tor promotional activities and specialized work. 
! 


é No supplemental dues; membership in Association 
open to all retail merchants among Chamber's member- 
ship. 


| 3 Hotel Association secretary staffs the Housing Bureau, 


which is a joint operation of the Chamber and the Hote! 
Association. 
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long been interested in expanding in the Dallas Southwest. 
But advertising in national media to develop new inquiries is 
only part of the picture. Even more important is the basic 
information necessary to answer their inquiries. This has been 
developed in a series of “packages” through the staff of the 
Chamber’s Research Department in cooperation with those 
working directly in the Industrial Dallas Campaign. 

The Dallas Chamber of Commerce learned years ago that 
you do not sell industrial prospects by sending them a Dallas 
version of the Encyclopedia Britannica. We have also learned 
primarily through the experience of others, that costly one- 
shot “crash” research programs are not the answer. The in- 
formation available through Industrial Dallas covers such basic 
factors as: Dependable Business Climate; Transportation- 
Location; Dallas Living; Labor; Growth and Diversification; 
Metropolitan and Regional Markets; Industrial Locations; 
Utility Services, Water, Power and Fuel and Distribution 
Facilities. Any other required information can be furnished 
as a routine matter by the Research Department. 

It must also be remembered that a large part of the selling 
job that has resulted in locating business and industrial facili- 
ties in Dallas has been the result of teamwork between the 
Dallas Chamber of Commerce and branch managers of 
national firms and regional and local sales managers who 
have found the potential of the Dallas market by actual sales 
experience and recognize the need for expanded facilities 
for their firms. Added to this are the personal contacts and 
selling efforts of top executives representing Dallas financial 
institutions, utilities, realtors and other business interests who 
have helped to bring new facilities to Dallas. 

This brings out the fact that internal communications in 
Dallas on Dallas industrial advantages are just as important as 
external communications. That is why the Industrial Dallas 
Campaign is being merchandised back to the Dallas Chamber 
of Commerce membership through DALLAS Magazine. This 
adds “on-the-ground” information by a local manager to the 
more objective information coming through Industrial Dallas 
to give a more effective presentation to fit the needs of a par- 
ticular concern. 

In addition to this information the features on Dallas prog- 
ress, such as in the January issue and others extending back 
over a period of years, provide Dallas businessmen and branch 
managers with definite sales tools that set forth Dallas advan- 
tages in detail, in a graphic and attractive manner that can be 
understood easily and clearly. 

Many chambers of commerce, even those outstanding in 
other respects, are not as fortunate as the Dallas Chamber 
of Commerce in the matter of communications — and it might 
well be said that in that respect the Dallas Chamber of Com- 
merce is almost in a class by itself. The chamber throuzh its 
publications, publicity, advertising and other means, keeps 
its industrial prospects and its membership continually in- 
formed on Dallas and the major activities of the Dallas 
Chamber of Commerce. 

The past and present Dallas Story is today and has always 
been based on facts and not ballyhoo — but the human factor 
has never been overlooked by the Dallas Chamber of Com- 
merce. Facts and figures are the tools that enlightened Dallas 
business leaders have used to consistently promote and build 
Dallas. The Dallas Chamber of Commerce and its staff will 
continue to serve Dallas better because of the consistent team- 
work and backing of countless Dallas leaders who are inter- 
ested in the growth and welfare of their city and are willing 
to do something about it. 
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Post Office Names Dallas 
Among Top Twenty-Four 


Dallas has been proposed as one of 24 Key National Trans- 
portation Centers by Postmaster General Arthur E. Summer- 
field. The designation is part of a proposed nationwide 
integrated postal service plan, a program to assure next-day 
first-class letter mail delivery throughout the United States. 


No other Texas city was named a Key Center in the pro- 
posal. First steps toward full implementation of the postal 
plan will be to provide direct transportation connections be- 
tween the 24 Key Centers, which generate 75 per cent of the 
nation’s postal revenues and serve 65 per cent of the popula- 
tion, according to Mr. Summerfield. 

By any standard used, the Dallas Post Office must rank 
among the leading ones in the United States. Most recent 
figures available for air mail, Fiscal 1959, show Dallas ranking 
fifth in the nation in tons of air mail originated, behind only 
New York, Chicago, Los Angeles and San Francisco. 


Most recent postal receipts, Calendar 1958, rank Dallas in 
fourteenth position, ahead of such larger cities as Baltimore, 
Milwaukee and Houston. 


Dallas has long ranked as one of the key cities in the nation’s 
postal network, dominating as it does the largest concentration 
of population in the southern half of the United States, east 
of Los Angeles. In the Dallas Urban District, roughly a 50-mile 
radius of Dallas, live some 1%4 million persons. Excellent 
transportation facilities connect Dallas with a much wider area 
of the rapidly expanding Southwest. 


In addition to setting up 24 Key National Transportation 
Centers, Mr. Summerfield’s report proposes the establishment 
of an even larger network of 62 National Transportation 
Centers to serve designated areas blanketing the nation. Three 
other Texas cities, Amarillo, El Paso and Houston, join Dallas 
in this larger proposed network. 

According to the proposal, a basic national transportation 
network would ultimately be established to inter-connect 
directly each of the centers with all others. Doing so would 
assure next-day delivery of first-class mail between any two 
points in the nation and would expedite the distribution, dis- 
patch and delivery of all other classes of mail by reducing the 
time now required for their delivery. 

Based on the recommendations made in the report, prefer- 
ential mail will be accorded the most rapid service practicable. 
In many cases the interchange of preferential mail between 
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National Centers will be by air. First-class mail from Dallas 
to many of these other cities is already being transported by 
air On a space-available basis. This new plan will mean even 
better postal service for the city and surrounding areas. 

With present limitations in transportation, Government serv- 
ice between all major cities cannot be immediately achieved, 
according to the report. However, maximum benefits of existing 
transportation will be secured and ultimately the ideal objective 
will be attained as transportation is developed and improved. 

The Postmaster General's proposal suggests the handling of 
non-preferential mail in an economic manner and in accord- 
ance with regular dependable schedules upon which mailers 
and addressees alike can depend. 

As far as possible in available resources and existing author- 
ity, the new plan, based on modern transportation and mecha- 
nization, has already been put into affect in many areas. Many 


POSTAL REVENUES 
CITY AMOUNT 
Calendar Year 1958 


1. New York . $217,347,540 
2. Chicago . 151,209,699 
3. Los Angeles . 57,485,014 
4. Philadelphia . 51,112,745 
5. Boston 43,715,439 
6. Detroit 36,485,889 
7. Saint Louis 32,346,168 
8. San Francisco 31,282,429 
9. Washington . 28,612,032 
10. Cleveland 28,586,652 
11. Brooklyn . 27,649,026 
12. Kansas City . 26,155,744 
13. Minneapolis . 22,502,453 
14. DALLAS 22,139,575 
15. Baltimore 19,094,040 
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LBS. 
9,919,000 


5,220,000 
4,713,000 
2,544,000 
1,546,000 
1,532,000 
1,525,000 
1,501,000 
1,406,000 
1,351,000 
1,105,000 
1,074,000 
1,016,000 

928,000 

747,000 


of its recommendations, however, will require new equipment 
and facilities. 

Justification for mechanized processing equipment depends 
on the development of sufficient volume to permit maximum 
utilization of this new equipment. This requires that mail 
volumes be consolidated for processing at a minimum number 
of points. At least one central distribution unit for each state 
is to be established, with a primary surface transportation net- 
work to inter-connect them. 

Establishment of the distribution centers will permit maxi- 
mum utilization of new mechanical equipment and will assure 
adequate transportation at the necessary times. 

The implementation of all phases of this new postal plan 
will make possible the specific determination of sizes, types 
and location of required new facilities. It establishes clearly 
the types and capabilities of handling and processing equip- 
ment needed at various points, as well as transportation and 
manpower requirements. 

Postmaster General Summerfield emphasized “that the full 
implementation of the Nationwide Integrated Postal Service 
Plan will assure an efficient, economically operated Postal 
Service which will make major contributions to the economic 
growth and welfare of the nation.” 














1960 COMMITTEES 


Take Over Chamber Projects 


Hundreds of civic leaders 
in Dallas serve on the various 
modern committees of the 
Dallas Chamber of Com- 
merce. The complete list of 
1960 committee members fol- 
lows. Chairmen are pictured 
on the next four pages. 


Advanced Technical Center 
C. J. McCarthy, Chairman 
Harry Bass 

S. T. Harris 

H. N. Mallon 

Robert McCulloch 


Agriculture and Live Stock 
Ronald Kretzinger, Chairman 
A. S. Milikien, Ist V.-Chrm. 
Don Clark, 2nd V.-Chrm. 
Ed Pewitt, Sec.-Treas. 
Turner Baxter 

Edward H. Bush 

Leighton Glass 

Jim Marshall 

Orene McClellan 

Alex McCommas, Jr. 

Fred Pass 

E. B. Royce 

J. Z. Rowe 

Fred Shaw 

R. B. Thomas 

John Tufts 

E. A. Wright 


Athletic Relations 
Field Scovell, Chairman 
Graham Pierce, V.-Chairman 
Raleigh Blakely 

Ben Lee Boynton 

Ves Box 

Charles Burton 

P. C. Cobb 

Louis Cox 

Abb Curtis 

Myer M. Donosky 

Ed Fite 
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AUSTIN F. ALLEN 





MARVIN L. DAVISON 


F. B .“Pete” Goldman, Jr. 
Joe Golman 

Richard Haughton, Jr. 
Alvin Herold 

James S. Hudson 

Jack Johannes 

Lester Jordan 

Fred Knieff 

George Lee 

Ed A. Millican 

Ralph W. Pulley, Jr. 
Harold Ratliff 
William Rives 

E. Don Rott 

Charles Rough 
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TED DEALEY 


J. Curtis Sanford 
George Schepps 

Blackie Sherrod 
Lancaster Smith 

Jack C. Vaughn 

Wesley Weed 

J. W. Williams 

Jas. K. Wilson, Sr. 

Wes Wise 

Ben Critz, Secy. 
Aviation 

H. L. Nichols, Chairman 
Fred Agnich, V.-Chairman 
Tyree Bell 

James B. Biddle 
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PAUL CARRINGTON 





HENRY ENGLISH 





R. W. Blair, Jr. 
Carlisle Blaylock 
A. M. Brenneke 
James P. Brophy 
W. J. Brown 

D. Harold Byrd 
Haskell H. Cooper 
Aubrey M. Costa 
Jerome K. Crossman 
Trammell Crow 
W. D. DeSanders 
F. O. Detweiler 
Barney Dosterschill 
Walter Fleming 
Lorch Folz 
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A. G. Galt 

George P. Gardere 
R. R. Gilbert 

C. C. Gorsuch 
John Haerle 

W. R. Hawn 

Jack J. Hospers 
Carl Hunt 
Edmund J. Kahn 
J. L. Latimer 
George Linskie 
Edward R. Maher 
H. N. Mallon 
Stanley Marcus 
Dr. Porter Mason 
W.C. (Dub) Miller 
Joe McCracken 

E. V. McCright 


. C. FORREST JR. 


J. Kirby McDonough 
A. C. Olney 

W. W. Overton, Jr. 
Elgin B. Robertson 
Howard Sullivan 

C. A. Tatum, Jr. 

R. L. Tayloe 

A. H. (Dick) Thompson 
Joe C. Thompson 

R. L. Thornton, Jr. 
T. A. Tombrello 

L. H. True 

Harold Volk 

D. L. Whittle 

John E. Williams 
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Jas. K. Wilson, Sr. 
Ben H. Wooten 
Angus Wynne, Sr. 
Andy DeShong, Secy. 


Kenneth Tubbs, Asst. Secy. 


Budget and Finance 
DeWitt T. Ray, Chairman 


Jerome Crossman, V.-Chrm. 


Austin F. Allen 
James Aston 

E. O. Cartwright 
Leo F. Corrigan 

R. B. Cullum 

S. M. Gladney 
Leonard Green 

Ed R. Haggar 
Cecil Higginbotham 
W. W. Lynch 
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MAX CLAMPITT 


o 


RUFUS HARVEY 


B. F. McLain 

C. B. Peterson, Jr. 
Lawrence Pollock 

L. T. Potter 

Julius Schepps 

Lee Starr 

R. L. Tayloe 

R. L. Thornton, Sr. 

J. Ralph Wood 

Ben H. Wooten 

Ben Critz, Secy. 
Business-Education Day 
Program 

Jas. K. Wilson, Jr., Chrm. 
Thomas L. Amis 





Marvin L. Davison 
Leonard M. Green 
Ed R. Haggar 
Avery Mays 

C. D. Troyer 


Business and Economic 
Research 

Joe Belden, Chairman 
H. S. Ball 

Dr. Philip Coldwell 
Alden Deyo 

Millard Dilg 

Thomas W. Finney 
Jim Fitzpatrick 
Homer Fuller 

E. N. Kerr 

Tom E. McMillan, Jr. 
Walter O. Moore 
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GEORGE M. JONES, M.D. 


Lloyd Price 

G. H. Vaughn 

John Wagner 

Clyde V. Wallis 

Dr. William Zentz 
George Dodgen, Secy. 
Central Highway 
Avery Mays, Chairman 


E. Carlyle Smith, V.-Chrm. 


Austin F. Allen 
Thomas L. Amis 
Tyree Bell 
Walter Blanton 
W. C. Brandes 
Leslie G. Brown 


Joe M. Callihan 
Winston H. Carsten 
Frank W. Cawthon 
H. H. Chambers 

R. H. Clinger 
Clarence M. Cockrell 
E. S. (Rip) Collins 
James M. Collins 
Cecil Cooper 

Elgin E. Crull 

Joe Dealey 

Alden Deyo 

Roy Eastus 

Wm. H. Estes 

Ted R. Ewart 

Wm. Gaynier 

John Plath Green 
Jerry Hanna 
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ARTHUR KRAMER JR. 


Cecil Higginbotham 
W. M. Holland 

L. M. Hood 

Marvin D. Love 
Grady Martin 

John D. McCall 
Felix McKnight 
Granville W. Moore 
James P. Moore 
Donald S. Nelson 
Elmer Newman 
Virgil H. Post 

M. D. Reeves 

Tom Sewell 

N. E. Shands 


27 








R. B. Sherrill 

Chas. E. Simons 
John Stemmons 

John Stiff 

H. H. Stirman 

M. M. Straus 

C. A. Tatum 

T. A. Vines 

Roy Wadsworth 
DeWayne White 

W. C. Windsor, Jr. 
W. L. Wyman 

Angus G. Wynne, Sr. 
Harold M. Young 
(Honorary Members) 
R. L. Thornton, Sr. 
Jesse K. Bell 

Mel Price 

Lynn V. Lawther 





RONALD KRETZINGER 


Denver Seale 
W. L. Sterrett 
Kenenth P. Tubbs, Secretary 


Convention 
Henry English, Chairman 
H. H. Anderson 
Fenton J. Baker 
Charles E. Beard 
Wm. A. Blakley 
-E. V. Burkett 
Jim Chambers 
Walter Cousins, Jr. 
M. M. Davis 
Randall Davis 

E. M. Dealey 
Leland Dupree 
Brad Gibson 
Wallace Harmon 
Joseph A. Harper 
Al Harting 

Don Hickman 
Joe Kirkpatrick 
Paul Ligon 

W. W. Lynch 

J. A. Martin 
Laurence Melton 
W. W. Overton 
Joe Rucker 


Charles A. Sammons 
Lee Starr 

Willis M. Tate 

C. A. Tatum 

R. L. Thornton, Jr. 
W. W. Vanderslice 
Robert F. Weichsel 
Dr. W. T. White 
James K. Wilson 
Ray W. Wilson 


Education 

Austin F. Allen, Chairman 
Jas. C. Anderson, Jr. 
James Aston 

Dr. Charles M. Cole 
James M. Collins 

QO. F. Erickson 

Earl A. Forsythe 

S. J. Hay 


AVERY MAYS 


Morris Jaffe 
Avery Mays 


Federal and State Legislation 
Paul Carrington, Chairman 
Ralph D. Baker 

W. A. Blakley 
Jerome K. Crossman 
Joe M. Dealey 

John A. Erhard 

Jack Garrett 

R. R. Gilbert 

H. L. Howard 
Watrous H. Irons 
Morris Jaffe 

Robert E. Kepke 
Allen Merriam 
Robert Payne 

D. Arthur Smith 
Carroll Spearman 
Paul Stallings 
Robert G. Storey, Jr. 
Jas. P. Swift 

R. L. Tayloe 

D. O. Tomlin 

D. R. Zachry 


Federal Taxation of 
Community Income 
Hyman Pearlstone, Chairman 


Rosser J. Coke 

O. Sam Cummings 
Fred F. Florence 

J. Lawson Goggans, Jr. 
Jake L. Hamon 

S. J. Hay 

D. A. Hulcy 

Ben F. Irby 

John Paul Jackson 

J. L. Latimer 

Dr. Minnie Lee Maffett 
E. E. Shelton 

J. W. Simmons 

Ben H. Wooten 


Fine Arts 

Arthur Kramer, Jr., Chrm. 
Miss Mabel Duke, Secretary 
Jerry Bywaters 

Miss Jean Elliott 


W. E. MOSS 


Morgan Knott 
Allen Maxwell 
John Rosenfield 
Lon Tinkle 


Fire Prevention 


Arthur Stern, Chairman 
R. O. Flowers 

Dan Gabrysch 

Maurice Levy 

Fred Mallinson 

Allen Merriam 

Henry S. Miller 

Paul Penland 

Hugo Schoellkopf 


Hall of Fame 

Ted Dealey, Chairman 
Stanley Marcus 

John Runyon 


Industrial Development 
Liaison 

T. C. Forrest, Jr., Chairman 
L. A. Bickel 

Trammell F. Crow 

Alden Deyo 

Thomas W. Finney 

Wayne Gault 

Henry J. Graeser 


Leon Huff 

E. N. (Ned) Kerr 
J. A. McCaul 
Arnold Mozisek 
W. W. Renfro 

R. B. Seal 

Marvin R. Springer 
John M. Stemmons 
Leon Tate 

Clyde Wallis 

W. C. Windsor, Jr. 
George Wood 

W. A. Rosamond, Secretary 


Industrial and Economic 
Development 

Marvin Davison, Chairman 
Richard D. Baker 

Milton Brown 

F. O. Detweiler 


C. J. McCARTHY 


Hal C. Dyer 

Fred F. Florence 

James G. Flynn 

E. B. Germany 

Patrick E. Haggerty 

H. N. Mallon 

John E. Mitchell 

Robert McCulloch 

J. T. McKinnon 

J. B. McMath 

W. W. Overton, Jr. 

Wesby R. Parker 

Elgin B. Robertson 

Chas. A. Sammons 

Austin Stanton 

C. A. Tatum, Jr. 

John D. Williamson 

Ben H. Wooten 

W. A. Rosamond, Secretary 
Military Affairs 

James K. Wilson, Jr., Chrm. 
Lt. Col. Sam Acheson 

Col. Jas. R. Anderson 

Lt. Col. Wm. M. Best 

Col. Boise B. Smith 

Col. Kirk P. Brock 

Brig. Gen. Cady R. Bullock 
Lt. Col. Wm. J. Crandall 
Capt. James P. Crowder 
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Maj. Gen. Harry Crutcher, Jr. 
Cdr. J. A. Dodson 

Capt. Lee Drain 

Cdr. Hugh M. Erwin, Jr. 

Lt. Col. D. E. Ezell 

Capt. Gordon Griffin 

Capt. Robert M. Harper 

Lt. Col. James H. Hickerson 
Capt. J. Barry Holton 

Cdr. K. K. Jones 

Lt. John W. Johnson 

Col. Henry R. Lyon 

Lt. Col. John B. McClure, Jr. 
Rear Adm. A. C. Olney, Jr. 
Capt. James Rose 

Maj. Gen. Robert J. Smith 

L. A. Stewart 

Brig. Gen. Max J. Volcansek 
Brig. Gen. Harley B. West 
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B. F. McLAIN 


Brig. Gen. Wm. Whipple 
Maj. Robert W. Yerkes 
M. E. “Mark” Hannon, Sec’y. 


Pension Plan 

L. T. Potter, Chairman 
A. F. Allen 

J. L. Latimer 


Petroleum Affairs 

L. H. True, Chairman 
Robert E. Kepke, V-Chrm. 
Fred Agnich 

Creston H. Alexander 
Rushton L. Ardrey 

P. T. Bee 

Roland Bond 
Richard T. Bright 
Eugene Constantin, Jr. 
Edwin L. Cox 

R. L. Foree 

Marshall Fagin 

S. M. Gladney 
Dilworth S. Hager 

W. Dow Hamm 
Allen E. Humphrey 
Gerald Mann 

M. H. Marr 

C. L. May 

E. Dale Mount 
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Frederick F. Murray 
Russell S. McFarland 
John A. McGuire 
Eugene McElvaney 
Clarence L. Norsworthy, Jr. 
Morris G. Spencer 

L. A. Sunkel 

Wm. H. Wildes 

Dan C. Williams 

R. G. Williams 

E. L. Wilson 

Malcolm E. Wilson 
Ben Critz, Secretary 


Postal Service 


Max Clampitt, Chairman 
Theo P. Beasley 

M. J. Brush 

C. C. Gorsuch 





H. L. NICHOLS 


Joe A. Lubben 
W. E. Moss 


Public Health 


Geo. M. Jones, M.D., Chrm. 
George N. Aldredge, Jr., M.D. 


FE. E. Barry 

J. W. Bass, M.D. 

Fred Brooksaler, M.D. 
B. B. Brown 


Lawrence C. Cameron, M.D. 


Howard C. Coggeshall, M.D. 

Charles M. Cole, M.D. 

Howard K. Crutcher, M.D. 

Richard Dathe, M.D. 

Milton V. Davis, M.D. 

Ben Decherd, Jr. 

Everett C. Fox, M.D. 

M. H. Gertz 

A. James Gill, M.D. 

Albert H. Halff 

D. A. Halley, M.D. 

E. R. Hayes, M.D. 

Millard Heath 

Harry B. McCarthy, D.D.S. 

M. L. McDonald 

Laurence Melton 

Allen Merriam 

J. Frank Parks, D.D.S. 
(Continued on page 48) 
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DIRECTORS 


CEDRIC BURGHER J. DURRELL PADGITT 
President Vice-President 









MAXWELL A. CLAMPITT Padgitt Bros. Co., Dallas 
President W. H. PAINTER 
Clampitt Paper Co. Executive Vice-President 
LEO F. CORRIGAN HARRY P. PERKINS 
Real Estate, Dallas President, Perkins Bros. 





TRAMMELL CROW Greenville — Longview 
Real Estate, Dallas ED E. SAMMONS 


Vice-President and 
DR. HOWARD K. CRUTCHER 
Vice-President and Agency Director 
Medical Director E. E. SHELTON 
Chairman of Board 
























L. H. CULLUM 
Capitalist, Wichita Falls ee ee Cone 

R. R. GILBERT 

Vice-Chairman of Board — 

Republic National Bank Storey, Armstrong and Steger 
BARNIE V. HENEGAR ACK R. SWAIN 

President, Southland etd 

Supply Company, Dallas Duniap-Swain Co. 

DON H. HOUSEMAN Dallas 

Cochran & Houseman M. CULLUM THOMPSON 
General Insurance, Dallas Vice-President and 

MICHAUX NASH Secretary 

President CHARLES D. TURNER 
Empire State Bank Attorney 

Dallas Turner, Rodgers, Winn, 

T. H. OBENCHAIN Scurlock and Terry, Dallas 
President, Dallas Union DUDLEY K. WOODWARD, JR. 










Securities Company Attorney, Dallas 





CONDENSED FINANCIAL STATEMENT 
December 31, 1959 


ASSETS 

















Cash . ieee e + +8 2 

U.S. Government, municipal andotherbonds ...... 6,716,991.31 

Sundry assets . _ ec eee & & & & S 333,314.12 

First mortgage and collateral loans. 2 ww ee ee we  26,920,304.03 , 

Stocks. . (eee 0 0 ¢ eae . 

Home office building and lot after ‘depreciation a * eee baraneeae : 

Home office building and lot addition less encumbrances : ; 
PO ~ seg eseseseeeeveeee ees 188,223. - 4 

DCP, « «es ¢eeeeeee eee eee 3.0 

ee eae Cn 6 es oles eo ee 8 6 ee 84 . 

Premium notes . see ee eo @ 6 125.52 

Net deferred and uncollected premiums see 6 ee 0 «© « |) Eee 












0 a ee ae es 






LIABILITIES 
Current bills due or accrued .. > aie ee @ 6 & 19,027.81 



















Premiums and interest collected in advance a se ek ot a fe 434,771.53 
Reserve for incomplete and unreported death claims . . ... 54 814.90 
Reserve for city, state, county and federal taxes. se. 8 246,215.11 
Mortgage loan deposit accounts and other 4 liabilities. . . 466,632.75 
investment contingency reserve . . . oe & 2. © 596,727.15 
Mandatory security valuation reserve . . . . 2. 2. «© ew @ 451,384.75 
Total Current Liabilities. . . . .. .. . . . .$ 2,269,574.00 agents added to the agency force. Total new 







eeded 1958 by 14.2%. Insurance in force 
$192 000, 000. Average policy size for all 






FUNDS EXCLUSIVELY FOR PROTECTION 
OF POLICYHOLDERS 

















Full legal reserve on semnaing pais i nk Se + & eee 
Capital stock . ; i a nt os es + | eee 
Contingency ES a ee 150,000.00 
peas lw lk ct « © 6b Bes 6 e- 3 6 ee 

Cn «6 ¢ ees #66606 + oe 
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New Officers Appointed 


By First National Bank 


“Aggressive teamwork and expanding 
services” keynote the recent announce- 
ment of major changes in the senior man- 
agement of First National Bank in Dallas, 
one of the city’s largest and most influen- 
tial business institutions. 

Announced late last month were the 
appointments of Robert H. Stewart III, 
president and chief executive officer; Ben 
H. Wooten, active chairman of the board; 
John J. Kettle, active vice chairman of 
the board; and W. Dewey Presley, senior 
vice president. 

At the age of 34, First National Bank’s 
new president is one of Dallas’ youngest 
top management executives of a major 
business institution and one of the nation’s 
most youthful of a major bank. Mr. Stew- 
art, however, is no stranger to banking. 
His grandfather, Robert H. Stewart, Sr., 
served as chairman of the board of First 
National until his death in 1936. At that 
time his father, Robert H. Stewart, Jr., 
was elected a director of the bank, a posi- 
tion he held until his retirement from the 
board in January. 

Accepting the presidency, Mr. Stewart 
said: “First National Bank in Dallas was 
built and made great by men and women 
devoted to Dallas. It is a privilege and a 
challenge to follow in the footsteps of 
such men as Nathan Adams, Edgar Flip- 
pen and Ben Wooten. 

“No one can forsee all the changes 
that will take place in Dallas in the ’60’s 
and beyond,” he added. “But by aggres- 
sive teamwork and expanding services, 
First National plans to lead the way in 
meeting the area’s financial needs and in 
fulfilling its civic responsibilities.” 

Mr. Stewart began his banking career 
with the Empire State Bank in Dallas in 
1949, joining the First in Dallas in 1951 
as an assistant cashier. He was elected a 
vice president in 1953 and a senior vice 
president early in 1959. 

First National’s new president plays an 
active role in many business and civic 
activities. In October of last year, Mr. 
Stewart was named to the board of direc- 
tors of Southwestern Life Insurance Com- 
pany. He also is a corporate director of 
Allied Finance Company and Republic 
Insurance Company. 

The young banker devotes much of his 
time and enthusiasm to charity work. He 
will head the March, 1960, Red Cross 
campaign in Dallas county. In addition, 


DALLAS e¢ FEBRUARY, 1960 


Mr. Stewart serves on the boards of di- 
rectors of the Community Chest, Texas 
Psychiatric Foundation, the YMCA’s 
Camp Grady Spruce, and Circle 10, Boy 
Scouts of America. 


In moving up to active chairman of the 
board, Mr. Wooten will fill a position left 
vacant by the retirement in 1955 of Edgar 
L. Flippen. In addition to his bank posi- 
tion, Mr. Wooten is chairman of the 
board of regents of North Texas State 
College in Denton, trustee of Baylor Uni- 
versity in Waco, and member of the Dallas 





R. H. Stewart Ill 


Executive Committee. His other activi- 
ties include chairman of the board of 
trustees of Baylor University Medical 
Center, director of Dallas Federal Sav- 
ings and Loan Association, the Gulf, Colo- 
rado and Santa Fe Railway, The Murray 
Company of Texas, Dallas Citizens Coun- 
cil, State Fair of Texas, Cotton Bowl Ath- 
letic Association, Baptist Foundation of 
Texas, Relief and Annuity Board of South- 
ern Baptist Convention, Texas Research 
League, and numerous other organiza- 
tions. 


Long a prominent figure in the bank- 
ing world, Mr. Wooten is national chair- 
man of the commission planning the 100th 
anniversary observance of the national 
banking system. This year-long occasion 
will be celebrated in 1963. Mr. Wooten 
is chairman of the International Mone- 
tary Conference of the American Bank- 

(Continued on Page 39) 
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At CLARKE & COURTS 





New equipment increases facilities 


for production 


of carbon-interleaved forms 


This new Schriber web collator gives Clarke & Courts 
new facilities for providing better customer service on carbon- 
interleaved forms and other types of business printing re- 
quiring precision collating. 

Whatever vour business printing needs, from carbon- 
interleaved forms to letterheads, for the finest in lithography, 
letterpress and engraving, call Clarke & Courts, of course. 


We guarantee everything we sell- 
fine printing, office supplies, office furniture 


Houston . Dallas * Galveston ° 
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CLARKE & COURTS 


3946 North Central Expressway 
TAvylor 3-8183 





CLARKE & COURTS 











Lafayette, La. 
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Lasso Club Names New Chairmen for ’60 





Members of the Executive Council, 1960 Membership Committee, are: (seated) 
Chairman Robert B. Cullum; (left to right) Vice Chairmen, Jim McBride and Carol 
Neaves; Elected Representative John J. Hospers; and Vice Chairman, James L. 
Cauthen; Dawson Sterling; Charles J. Barrett, Jr.; James C. Henderson, Jr.; Oliver F. 


Erickson; Carl Read, Jr. 





Chamber representatives for new members and old members increasing their 
annual Chamber investment attended the February 9 luncheon of the Membership 
Committee. Left to right, first row: Maxwell Brown, Maxwell Investment Corp.; Louis 
Cantor, Canterbury Sales Co.; Joe Warren, Independent Oil Operator; Mrs. Rosalie 
Fisher, Abbott Employment; Carel H. Stone, C & L Stone; Mrs. Lora R. Hunt, Ridgway 
Mailing Co.; E. M. Ridgway, Ridgway Mailing Co. Second row: Dave N. Reed, 
Cathey Office Furniture & Supplies, Inc.; James J. Way, Terra Construction Co.; T. A. 
Webb, American Amusement Co.; Wallace W. ‘‘Bud"’ Fisher, Medical Management; 
Layden L. Stroud, Jr., Massachusetts Indemnity & Life Ins. Co.; George W. Herring, 


Sanders & Co. 


Chamber President L. T. Potter, on 
February 1, announced the appointment 
of Robert B. Cullum, President of Tom 
Thumb, Inc. and A. W. Cullum and Com- 
pany, as Chairman of the 1960 Member- 
ship Committee; and to assist the chair- 
man, he named two committee veterans, 
Alfred C. Olney, Assistant to the Presi- 
dent, Temco Aircraft Corp., and Bill 
Shaw, Dallas County District Clerk, as 
Associate Chairmen. Admiral Olney, serv- 
ing his seventh year on the Committee, is 
a past Vice Chairman and a Double Life 
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Member. Bill Shaw, beginning his third 
year of service, was a 1959 Vice Chair- 
man and his section received the number 
one President Potter Trophy for sponsor- 
ing 468 memberships; also he was awarded 
a Chamber Life Membership. 

Chairman Bob Cullum immediately an- 
nounced his appointment of eight Vice 
Chairmen to lead the individual sections. 
These are: Section No. 1, Carol Neaves; 
Section No. 2, Jim Cauthen; Section 
No. 3, Oliver Erickson (Life Member); 
Section No. 4, Jim Henderson (LM); 


Section No. 5, Dawson Sterling; Section 
No. 6, Carl Read; Section No. 7; Charles 
Barrett (LM): Section No. 8, Jim Mc- 
Bride (LM). 

The Executive Group held its organiZa- 
tional meeting on February 2, and set the 
1960 goal at 2,300 memberships. Presi- 
dent Potter appointed twenty-two new 
committeemen for replacement purposes, 
bringing the Committee to full strength 
with 110 members. The Committee-at- 
Large Section re-elected John J. Hospers 
as their representative on the Executive 
Council of the new committee. At the end 
of January, the Committee had sponsored 
a total of 86 memberships, leaving a total 
of 297 to be sponsored in February to- 
ward their pro-rata part of the annual 
quota of 2,300 memberships. 

The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 
ure in saying thanks from the Chamber’s 
entire membership to the following vet- 
eran members of the Dallas Chamber 
who have this month increased their in- 
vestments in Greater Dallas by substan- 
tially increasing their annual Chamber 
of Commerce dues: 


Beatty Engineering Company, 2728 
Mockingbird Lane, John W. Beatty (Jack 
Hospers) 





Chamber enthusiast W. C. Windsor, 
Jr. composed a special song for the 
Membership Committee entitled ‘‘The- 
Lasso Club’’ and introduced it for the 
first time at the Chamber Annual Dinner 
on January 7 in the Empire Club. Left to 
right: Organist, Miss Inez Teddlie; Mr. 
Windsor, and Miss Jodi Jones. 
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Committee man-of-the-Month 


Asher Dreyfus, Jr., winner of this 
month’s award as “Committeeman- 
of-the-month,” sponsored 27 mem- 
berships in January. Mr. Dreyfus 
was appointed to the Membership 
Committee after serving on the One- 
Day-Drive last Spring, and has been 
active in Section Seven for the past 
seven months. Asher won his first 
Top Hand award in November, 
1959, and was presented his sec- 
ond Top Hand award on February 
9, 1960. 

Mr. Dreyfus is Secretary of Linz 
Jewelists, one of the oldest jewelry 
firms in the Southwest. Asher also 
heads the Business Gift Division at 
Linz Bros., a Linz exclusive in the 
Southwest. 

Born in Tulsa, Okla., in 1920, 
Asher received his elementary and 
high school education in Oklahoma 
City. He attended Illinois Univer- 
sity, and in 1942 received his B.S. 
degree from the School of Business 
Administration at the University of 
Oklahoma with majors in Market- 
ing, Accounting and Business Law. 

In 1958, Asher joined the execu- 
tive staff of Linz Jewelists. Last 
year, after completing professional 
courses in gemology, he received the 
title of Registered Jeweler, Ameri- 
can Gem Society. 





ASHER DREYFUS JR. 


Asher and his wife, Betty Kahn 
Dreyfus, a native Dallasite, who at- 
tended Hockaday and the Univer- 
sity of Texas, live at 10131 Daria 
Place. They have two children, a 
son, Lynn Alan, 13, and a daughter, 
Betsy Ann, 10. 

Asher is a 32-degree Mason and 
is active in the Dallas Retail Per- 
sonnel Association. 


Mr. Dreyfus, as a member of the 
Linz management team, is interested 
in helping his business grow and 
increase its prestige as one of the 
fine jewelry stores of the world. He 
continues the custom started by the 
first generation of Linz leaders, that 
of serving his community and striv- 
ing to be “another good citizen of 
Dallas.” 











Gordon’s Jewelers, Inc., 1609 Main. 
Jerald Fisher (Jack Hospers) 

Lyne, Blanchette, Smith and Shelton, 
Adolphus Tower Bldg., Fritz Lyne, James 
G. Blanchette, Jr., Lee Smith, James M. 
Shelton (Asher Dreyfus, Jr.) 

Reynolds-Penland, 1524 Main, Paul 
Penland, W. C. Goodman, Ed Reynolds, 
Jr. (Asher Dreyfus, Jr.) 

Sterling Jewelry Company, Mercantile 
Bank Bldg., Edwin Donsky (Jack Hospers) 

United Tile Company, 50! S. Good- 
Latimer Expressway, Joseph Bonneti 
(Charles Barrett) 

Jas. K. Wilson Company, Jas K. Wil- 
son, Jas. K. Wilson, Jr., Bill Skinner, C. 
Douglas Jones, Joe P. Rud (Asher Drey- 
fus, Jr.) 

Zale Jewelry Company, 1606 Main, 
William Zale, Esir Wyll (Asher Dreyfus, 
Jr.) 


New Chamber members are: 


Restaurants 


Howard Johnson, Inc. of Texas, 4500 
Fort Worth Avenue; Douglas Leverett 
(Jack Wantland) 

Morgan’s Snack Bar, 2405 Cedar 
Springs Rd.; Frank Morgan (Hubert 
Owens) 


Individuals 


James P. Melton, 5615 Anita (Roger 
W. Blackmar, Jr.) 

Ben Gentle, Records Bldg. (Avery 
Mays) 

Jack Murphy & Company, 2500 Stem- 
mons Freeway; Jack Murphy (A. M. 
Branshaw) 

Robert E. McKenna, 1704 Southland 
Center (Jack Hospers) 





—_-—— ee 


‘‘Award of Merit’’ to the top leaders of the Membership 
Committee presented at the Chamber's Annual Dinner, Jan- 
vary 7 at the Empire Club. Left to right: Associate Chairman 
John S. Smith and Miss Jean Walsh; Chairman Marvin L. Davi- 
son and Mrs. Davison; Mrs. James W. Layne and Associate 
Chairman Jim Layne. 


Proud winners of the 1960 President Potter Trophies at the 
end of January. Left to right: Alfred C. Olney, Associate Chair- 
man; Jim Cauthen, Vice Chairman of Section No. 2, third 
place; Charles Barrett, Vice Chairman of Section No. 7, first 
place; Dawson Sterling, Vice Chairman of Section No. 5, sec- 
ond place and Bill Shaw, Associate Chairman. 


34 DALLAS ¢ FEBRUARY, 1960 





— ee 


TOP HANDS... 


ASHER DREYFUS 
Second Award 


JACK HOSPERS 
Twelfth Award 


Sem) 


Harvey DuPriest Lettering, 612% | 


Commerce St.; Harvey DuPriest (John 
Smith) 
Oak Cliff Exterminators, 2503 South 
Vernon; L. C. Goode (Ellis Watkins) 
Fittz O. K. Laundry & Dry Cleaners, 
Inc., 4520 McKinney; Olan K. Fittz 
(Dean Libby) 


Transfer and Storage 
Bridgefarmer Trucking Co., 909 South 
Pearl Expressway; Henry L. Bridgefarmer 
(Bob Greenwald) 


Real Estate 
Corekin-Seals Realty Co., 1210 Old 


Gate Lane: Don Corekin (Hubert Owens) | 


Roger K. Harlan, Realtor, Texas Bank 


Bldg., 810 Main St.; Roger K. Harlan | 


(John Smith) 

Suburban Realty Co., Main & McKin- 
ney-Richardson, Texas; Paula Stringer 
(Hubert Owens) 


Publisher and Printers 
Five States of Texas, Inc., Suite 111, 
2909 Maple; Millard Almon (Staff) 
News, Inc., 318 North Pearl; Mrs. 
Mary E. Hayes (Bill Conklin) 
John A. Williams, Printer, 1000 Mun- 


ger Avenue; John A. Williams (Ray Wil- | 


marth) 


Manufacturing 


Graphic Reproductions, 2808 Elm; E. 
R. Green (J. A. Pott) 


Plastic Sealing Service, P. O. Box 4722; | 


John Foster (Lyndon Parker) 
Precision Specialties Co., 2303 Be- 


atrice; R. E. McMackin (Charles Barrett) | 
Robert Litho Color Plate Co., 1335 | 
Conant St.; Edwin L. Goff (N. W. Ryan) | 
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For that EXECUTIVE LOOK — be sure 
your prescription for glasses is not only 
precision ground and fitted into frames 
that are contemporary — but fit your 
personality as well. 
) 
Bring Your Prescription 


to Us for Glasses 











THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS D. MARTIN THOMAS 














WELDERS SUPPLY 


DISTRIBUTORS OF THE WORLD'S MOST COMPLETE LINE OF 
ARC WELDING EQUIPMENT 


HOBART 


430 So. Industrial at the Turnpike 





RI 8-4721 
Sponsor of the Welding Trade School 











FOR ALL FORMS OF 


LIFE and HEALTH INSURANCE 
You Can Rely on 


GORDON TAYLOR 


Manager, Dallas Office 


RELIANCE LIFE AND ACCIDENT 


Insurance Company of America 
DALLAS 





Reliance Life Bidg. . 

















CUSTOM DESIGNED AND INSTALLED 
WOODWORK AND UPHOLSTERY 


Fixtures for stores, restaurants, offices, bars. 
Imaginatively designed and reasonably installed. 


SS ee 
ER Sa See 
‘ ; 


"Pay. 


GARAI’S WOOD 
2413 N Pearl St. 


SPECIALTY 


SHOP 
RI 7-5425 
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It takes the 
best ingredients 
to make the 


best engravings! 


Engraving Company 








¢ Specialized equipment 
¢ Skilled personnel 
Letterpress Plates, Offset Nega- 
tives and Plates, Step-and-Repeat 


Telephone: Riverside 1-3905 
1315 YOUNG ST e DALLAS, TEXAS 


36 











Membership 


Professional 

Karl A. Riggs, 723 Penguin Drive 
(John Smith) 

Sampsell-Mitchell & Co., 1615 Federal; 
James R. Sampsell and James R. Mitchell 
(John Mitchell) 

R. Kenneth Winters, 1230 National 
Bankers Life Bldg. (Raymond Percival) 

Marvin R. Springer, 211 North Ervay, 
Rm. 1410 (John Stemmons and John 
Smith) 

Gene McRae & Associates, 619 Adol- 
phus Tower; Lyndon G. Parker (Lyndon 
Parker) 

Amusements 

Victor’s Restaurant & Lounge, 1913 
Commerce; Victor Ballas (James C. Hen- 
derson ) 

La Cabana, Inc., 4508 Travis; Bill Petty 
(Judge Joe B. Brown) 

The Browne Window Mfg. Co., Inc., 
2841 Pierce; Nicholas Gianakos (John 
Smith) 

Jus-Made, Inc., 3221 Pennsylvania 
Ave.; M. P. Christiansen (Jack Murphy) 

Goldblatt Associates, 11033 Westmere 
Circle; Albert L. Goldblatt (Arthur 
Stern ) 

United Heat Treating Co., 2005 Mont- 
gomery, Fort Worth 7, Texas; L. L. 
Sanders (Charles Barrett) 

Bol-Lin Manufacturing Company, 202 
South Morocco; Jerry Bollin (Jack Want- 
land) 

Versalite Displays, 3512 Ross Avenue; 
Maury Kagen (Judge Joe B. Brown) 


Service 


Affiliated Polygraph Service, 401 Com- 
mercial Bldg.; Samuel George, Jr. (staff) 

Kiddie Ko-Ed School, 3402 South 
Beckley; Mrs. C. H. Byous (Jack Want- 
land) 

Southwest Psychological Services, 5931 
Palo Pinto; Leo F. Solomos (Bob Green- 
wald) 

Associated Termite Control, 2017-A 
Abrams Road; E. E. Stafford (Ellis 
Watkins) 

One Hour Martinizing, 2641 South 
Hampton; J. P. Hiegel (James Cauthen) 

Harry Boucher & Co., 115 South Beck- 
ley; Harry Boucher (Jim McBride) 

Esco Elevators, Inc., 318 N. Pearl; 
O. C. White (James W. Layne) 

Edward F. Knight, P. O. Box 21006 
(James W. Layne) 

MW Exterminating Company, 1904 
Joan; M. P. Miller (Ellis Watkins) 

Moffet-Shepherd, Advertising, 911 St. 
Joseph; Robert S. Shepherd (Joe Dozier) 

Oak Lawn Nursing Home, 4238 Lem- 
mon; R. J. Monehan (Bob Akins) 





“70 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


Specializing in 
e Property Management 


© Business Property — 
Sales & Leases 


2108 Main St. e¢ Phone RI 2-4366 














PRINTING 
FOR 

THE 
ADVERTISER 
WHO 
DEMANDS 
HIGHEST 
QUALITY 
CONTROL 
IN 

DIRECT 
MAIL 
ADVERTISING. 


CALL RI 8-5266 


Sournwest 


Printine 


Company 











SUCCESSFUL 
DALLAS BUSINESS 
USES ROGERSNAP 


Carbon Second Sheets and Business 
Forms in the exclusive *Flip-Out 
Dispenser Box for greater office 
efficiency and cleaner, faster copies. 
Ask your stationer for the 
Comparative Cost Analysis 
which shows how your 
office costs and time 
can be 
7 streamlined. 







RROGERSNAD. 


P.O. BOX 10425 - DALLAS, TEXAS 
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Membership 





House of Health, Merc. Dallas Bldg.; 
Louis Dorfman (Don Kerr) 

Southwest Electric Motor Service, 215 
Henry St.; Jack Bonner (Gail Risch) 

Downtown Direct Mail Service, 1901% 
Live Oak; Cal Callahan (James Cauthen) 

Tubbs Marine Service, 14007 Harry 
Hines; Solon A. Tubbs (Raymond Perci- 
val) 

All-American Service Association, 
4641 Greenville Avenue; David Ellis 
(James W. Layne) 


Contractors 


Gray Electric Company, 2241 Inwood 
Road; Troy D. Gray (Gail Risch) 

Sandlin Electric Company, 1906 Can- 
ton Street; Clyde D. Sandlin (Bill Conk- 
lin) 

Seaglass Pool Company, 8800 Harry 
Hines; Girvin Keefer (Joe Dozier) 

Golden Triangle Contractors, Inc., 
3010 Blackburn; Carl Cox (John S. 
Smith) 

Joe Funk Construction Engineers, 5643 
West Lovers Lane; Joe Funk (Leon Mar- 
shall) 

Insurance 


Cairns, Blakely & Company, 3010 
Southland Center; A. C. Cairns (Marvin 
Davison) 

Harlan R. Wilson, 1900 N. Akard 
(Dick Ingram) 


Financial 


First Federal Savings & Loan Assoc. 
of Irving, 130 W. Irving Blvd., Irving, 
Texas; Bob Nelson (Don Kerr) 

Texas Imperial Corporation, 1208 Natl. 
Bankers Life Bldg.; T. Franklin Schneider 
and Carl J. Johnson (Jack Clark) 

Southwest Business Investments Co., 
914 Merc. Bank Bldg.; Clifford Thyfault 
(Judge Joe B. Brown) 


Real Estate 


Winston-Rogers & Company, Fidelity 
Union Life Bldg.; Lyman David Rogers 
(Ray Wilmarth) 


Professional 


Braden & Jones, 200 W. Colorado 
Blvd.; David R. Braden and Harold W. 
Jones (John Horton) 

William L. Richards, 627 Fidelity 
Union Bldg. (Hugh Howard) 

Emile Gilutin & Assoc., Inc., 210 Casa 
Linda Plaza; Emile Gilutin (Bernard 
Rathheim) 

John Fox Holt, 1200 Rep. Natl. Bank 
Bldg. (John Smith) 
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TRINITY INDUSTRIAL DISTRICT 


“Under the Skyline 
of Dallas’ 


New Home of 
TECNIFAX CORP. 
eS — For information about the 
SS = x bee industrial District 
ra eee oe ee - consult your real estate 
= al caspases cen 3h IRS SARE TES put eke 3 AR broker OP ccc 


INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Building, Dallas, RI 1-9424 


~~ 



























LVL DALLAS FEDERAL SAVINGS & LOAN 
PRESTON CENTER BRANCH 





The Stewart dimension in office decor 
means harmony of color, fabric, shape—says 
what you want to say about your business. 
Here, the banking lobby coordinates bleached 
walnut with a pale apricot contour rug, ac- 
cents of apricot, turquoise, putty. Conversa- 
tion piece: the planters, columns from old 
plantation homes. 


wri STORE AND FURNITURE DISPLAY/1523 COMMERCE STREET 


STATIONERS + OFFICE OUTFITTERS GENERAL OFFICE AND DUPLICATOR DIV./400 S. AUSTIN / RI 7-8581 


Add Stewart’s dimensional 
planning to your offices. 
Consult Stewart's today. 
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Have You Checked Your 
Financial Timetable Lately? 


... Life Insurance that guarantees 

money will be there when you, your family 
or business needs it to pay off 

a mortgage, to pay college expenses, 

to finance a business, or to retire. 





See Your SwL Representative 


Southwestern lite INSURANCE 


COMPANY 
James Ralph Wood, President Home Office, Dallas 


°* ANNUITIES «© GROUP COVERAGE . 















FAMILY PROTECTION © BUSINESS LIFE INSURANCE PENSION PLANS * 








the 
modern 
businessman's 
department 
store... 
where 
SERVICE 
is the 
by-word! 





PRINTING 


Complete printing facilities all under 
one roof... letterpress, offset... 
complete bindery . . . designers and 
printers of office forms, advertising 
material, books, magazines... 
equipped to handle all your printing. 





OFFICE SUPPLIES - FURNITURE - FIXTURES 


A Dorsey Company representative 
ean help you plan your entire office 
before you spend a nickel. In addi- 
tion to printing, Dorsey carries 
everything you will need in the way 
of furniture, fixtures, and office sup- 
plies. If you’re planning a new office 
or merely need a box of paper clips, 
eall Dorsey today. 


the company 


210 SOUTH POYDRAS ST., DALLAS 2, TEXAS © Riversipe 8-4511 
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Membership 


Paul Hyde, Atty., 1130 Fid. Union Life 
Bldg. (Judge Joe B. Brown) E. Colley 
Sullivan, 1934 Main (Judge JoeB. Brown) 

Trinity Savings & Loan Assoc., 1610 
So. Buckner Blvd.; James L. Hays (Ed 
Souza ) 

Retail 

Akard Liquor, 209-A South Akard; 

Jimmie B. Barrett (Judge Joe B. Brown) 


Mannewitz Furniture, 3516 Ross Ave- 
nue; J. M. Mannewitz (Bernard Rath- 


_ heim) 


Jim Penlands Boys & Mens Wear, 615 


_ Preston Royal Village; Jim Penland (Bob 


Akins ) 
Construction 


Schwarz-Jordan, Inc., 2241 Butler; 
James L. Jordan (John S. Smith) 


Southwest Cold Storage Vault Co., 1135 


| Cascade; Johnnie R. Bland (Bob Green- 
_ wald) 


LaBatt Service Engineering, 6958 
Junius; Wesley D. LaBatt (Bill Shaw) 


Restaurants, Motels & Hotels 


Campisi- Egyptian Restaurant, 5610 
Mockingbird Lane; Joe Campisi (Judge 
Joe B. Brown) 

Circle Inn Motor Hotel, Inc., 2560 
West Northwest Hwy.; Jack S. Isaminger 
and Mrs. Edna E. Moore (Ed Souza) 


Construction 

Aluminum Siding & Roofing Co., 2712 
South Harwood; J. B. McClendon (Cliff 
Bivens ) 

Home Repairs Unlimited, 4423 North 
Central Expressway; N. W. Fitzgerald 
(staff) 

Terra Construction Co., Inc., 5622 Dyer 
St.; James T. Way (Harvey Bradshaw) 


Wholesalers and Distributors 


American Pamcor, 965 Slocum St.; Bob 
Atkinson (Charles Barrett) 


Consolidated Electronics, 703 Exchange 


Bank Bldg.; C. W. Bishop (Jack Gid- 


comb) 

General Paper Corp. of Texas, 9122 
Directors Row; Robert N. Dahl (Jack 
Hospers ) 

Nardis Sportswear, 410 South Poydras; 
Bernard L. Gold (Ellis Watkins) 

Vanette Hosiery Mills, 4408 Second 
Avenue; V. B. Buchanan (Charles Bar- 


| rett) 


| 


Amusements 
Boyd’s Bar, 2939 Elm St.; David V. 
Vaden (James C. Henderson, Jr.) 
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New Bank Officers 


(Continued from Page 31) 
ers Association and vice president of the 
National Bank Division of ABA. 

Mr. Kettle, who is now vice chairman 


of the board of directors, began his bank- | 


ing career in 1913 with American Ex- | 


change National Bank, a predecessor of 


First National. He advanced to vice pres- | 


ident in 1932 and senior vice president in 
charge of the Business Development De- 


partment in 1951. Mr. Kettle is a director | 


of the State Fair of Texas, a 33rd degree 
Scottish Rite Mason, and has been active 
for many years On various committees of 
the Community Chest, Chamber of Com- 
merce, Southwestern Medical Foundation, 
and other civic enterprises. 

Mr. Presley, elected a senior vice presi- 
dent by the board’s action, joined First 
National in 1952 as an assistant trust offi- 
cer. A Baylor University graduate, he 
was a special agent for the Federal Bureau 
of Investigation for 10 years prior to 
his joining the bank. Mr. Presley is a 
member of the American Institute of Cer- 
tified Public Accountants and a director 
of the Baptist Foundation of Texas. 

At the stockholders meeting earlier, 
three new corporate directors were named 
including First National’s new president. 
Advanced from advisory directors to cor- 
porate directors were Mr. Claude G. 
Adams, vice president of Braniff Inter- 
national Airways, and Mr. Ernest Hun- 
dahl, Southwest division manager of 
United Benefit Life Insurance Company 
and Mutual Benefit Health and Accident 
Association. 

By the board’s action Roy V. Jackson 
and Tom W. Fianey were promoted to 
vice presidents. 

Promoted to vice presidents and trust 
officers were George P. Ridgway, Loren 
D. Gordon and J. H. Montgomery. 

Promoted to trust officers from previ- 
ous positions as assistant trust officers 
were Lawrence H. Budner, Joe T. Fox, 
Cave L. Johnson, Jr., and James L. La- 
Prelle, Jr. 





Choice Business Locations 
Sales Leases 


BILL COLEMAN, Realtor 


RI 8-3804 
Dallas 


145 Yorktown 
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L U M 8 E a LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 11-5194 
























OFFICE FURNITURE 


“EXECUTIVE EFFICIENCY” 
by STEELCASE 


A masculine finish, a 
massive desk top de- 
signed for the impor- 
tant man who requires 
plenty of working 


room. 


EQUIPMENT ENGINEERS & CONTRACTORS —— 
2107 Main St. e Dallas, Texas e@ Phone Ri 8-3314 








DOING BUSINESS 
WITH LANE 


has many advantages 





RANGE HOOD 


The competitive advantage for your 
product often is packaging. The right 
corrugated container assures your 
customer safe delivery. The Range 
Hood container is another Lane special 
design. 








CONTAINER 
COMPANY 


11180 Denton Road xy 
Phone: CHapel 7-7101 " 


Dallas 20, Texas 
TWX-DL-318 
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MOBILE HOMES 


A wide range of mobile homes, manufactured and distributed 
in major U. S. and Canadian market areas by the operating 
companies of Vought Industries. 


VOUGHT PREPARES FOR THE ‘GOs 








OIL REFINERY 
AUTOMATION 


























DATA PROCESSING 
EQUIPMENT 


CRUSADER 
FIGHTERS 








Genesys Corporation, a Vought subsidiary, is developing a 
system for automation of Sun Oil Company’s refinery in 
Marcus Hook, Pennsylvania. The West Coast subsidiary 
also is investigating other markets for automated process 
control systems in the fields of air-traffic control, market 
surveys and advanced industrial control computing. 





Includes new high-speed electronic document handling equip- 
ment, now being developed for the U. S. Federal Reserve 
System, and the READATRON Credit Card System for 
processing retail credit invoices. Both systems produced by 
National Data Processing Corporation, Dallas company in 
which Chance Vought owns a majority interest. 


Well over 500 already delivered. Recent $58 million Navy 
order for the Mach 2, all-weather F8U-2N version of the 
Crusader extends production through 1961 and raises total 
dollar value of orders for this fourth Crusader model to about 
$100 million. 








SCOUT SPACE 
VEHICLES 





Popular four-stage rocket for space probes. Rockets, along 
with 109-foot launching towers, supplied to National Aero- 
nautics and Space Administration by the Astronautics 
Division of Chance Vought. 





Simulator for space flight training and spaceship develop- 








= SPACE FLIGHT ment. Space medicine studies into food-producing systems 
bate RESEARCH for spaceships. These and other projects being conducted by 
- <a i2-~ Vought’s Astronautics and Research Divisions. 

, Quantity order for electro-hydraulic actuators for control 
= MILITARY of a mages en ape woe Ballistic Missile. These 
j * and other power controls, antennas and ground support 
Ut 4 ELECTRONICS electronics now being produced and marketed by the Elec- 

tronics Division. 
— eats SLAM NUCLEAR- Intercontinental range with a revolutionary nuclear engine. 
ca POWERED MISSILE Being researched under an Air Force study contract by the 
CC Aeronautics Division. 








ANTISUBMARINE 
WARFARE 
EQUIPMENT 


Contracts with two Navy agencies for work on improved 
methods of detecting and destroying submarines. Studies and 
development work proceeding in the Aeronautics Division. 








AERONAUTICS | 





MISSILE RANGE 
MANAGEMENT 





Ps dle | rs ai, Ps CHANCE 
* F Genesys RANGE es 


ASTRONAUTICS; ' ELECTRONICS 


; : Lo ' Zi core SYSTEMS 4 ' 








Under Pacific Missile Range contracts, Range Systems Divi- 
sion is operating tracking installations in Hawaii and Utah. 
For the Air Force, the Division operates a range in California. 






OUGHT 


DALLAS, TEXAS 


RESEARCH 
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... With a broad base of products for future growth! 
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—_ in BUSINESS 


Mrs. Margaret Cone directs activities 
of a nearly $200,000-a-year operation 
whose profits all revert to the community 
at large. 

A bubbling, dark-haired, motherly 
woman, Mrs. Cone is executive secretary 
of the Dallas Day Nursery Association. 
Her duties carry her to ali eight of the 
nurseries where a total staff of 70 cares 
for nearly 400 children aged 2 to 6. 

The children are those whose mothers 
must work to support the family and who 
can’t afford private care. Last year, out 
of a budget of $191,904 for the eight 
nurseries, $126,285 came from the Com- 
munity Chest campaign. The remainder 
came from fees — figured on a non-profit 
sliding scale according to need. 

Mrs. Cone takes a deep personal interest 
in all the nurseries. When she visits any 
one of the eight day care centers, small 
children run to greet her. Despite the fact 
that 350 to 400 youngsters are in the 
nurseries at a time, she can turn and greet 
most of them by name. 

The nurseries have a minimum of dis- 
cipline problems. Mrs. Cone says their 
“secret of success” along this line is to 
keep the youngsters as busy as possible 
and to have teachers who understand how 
to divert the children’s interests to a va- 
riety of things. 

Since she became executive secretary of 
the nurseries in 1952, Mrs. Cone has ex- 
panded the in-service teacher training 
program which she considers of top im- 
portance. “We choose our teachers very 
carefully,” she said. “In addition to women 
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Mrs. Margaret Cone 


who love children, we need teachers who 
understand them and who know how to 
win their confidence. It takes a calm and 
patient person.” 

Mrs. Cone’s interest in children dates 
back to her first job at the age of 18 at 
her home town, Sherman, Texas. After 
one year at Austin College at Sherman she 
started teaching at a rural school north 
of Sherman. “In those two years I think 
I ran into everything one can encounter 
in teaching. It was a very rich experience.” 
She taught all grades, and as often happens 
in a rural community, helped out with a 
lot of personal problems of her students 
too. 

She taught elementary and high school 
grades in the Sherman school system until 
she moved with her family to Denton. She 
returned to college at North Texas State 
and earned a bachelor of science degree 
in public school music. 

She served as supervisor of public 
school music at Sherman for about a 
dozen years, at the same time taking part 
in activities at the First Baptist Church 
and directing the church choir. 

Then, curiosity about another field 
beckoned and she returned to North Texas 
to earn a master of science degree in home 
economics. She made a special point of 
working in every course she could find 
concerning child development, and as- 
sisted in the summer play school and the 
foods department at North Texas. She 
also was director of college dormitories 
for girls. 


In 1943, after graduation, she married 
Adam Cone, Jr., an independent oil oper- 
ator, and lived in Palestine in East Texas 
for two years until they moved to Dallas. 

In Dallas she returned to her beloved 
working with children taking a position 
with the Dallas Independent School Dis- 
trict as a home counselor. She later was 
employed by the Dallas Housing Author- 
ity as a community services advisor, rep- 
resenting the authority with agencies and 
directing community programs in housing 
projects. A number of the programs re- 
lated to small children. 

In 1952, she was chosen by Mrs. Maro 
Booth to succeed her as executive secre- 
tary of the day nurseries. During her 
service with the association, two new 
nurseries have been built — the new Hu- 
velle Nursery and association headquar- 
ters on South Ervay, and the Pearl C. 
Anderson Day Nursery in Garland. Two 
others which were located in temporary 
war housing areas have been closed as the 
need for them disappeared. 

Mrs. Cone says she doesn’t have any 
hobbies as such, but is affiliated with sev- 
eral professional organizations, the Altrusa 
Club, and is active in projects at the Park 
Cities Baptist Church. Her latest civic 
honor was to be chosen by Governor Price 
Daniel as a Texas delegate to the White 
House Conference on Children and Youth 
in Washington this spring. 

“In this work you have to have en- 
thusiasm and believe in it,” she said, “or 
you would get lost with all the problems. 
Liking what you do means a great deal.” 
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JAGGARS 
CHILES 
STOVALL 


§22 BROWDER STREET 
PHONE RIVERSIDE 1-6501 
DALLAS 1, TEXAS 
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Our Stake in Latin America 


“What good does it do us to expend 
millions of dollars and thousands of lives 
to aid a country like South Korea, on the 
other side of the globe, if in the meantime 
we wind up with a Communist-oriented 
country 90 miles from our own shore?” 

Such is the thinking of Vision Maga- 
zine’s publisher, William E. Barlow who 
addressed Dallas delegates at the recent 
Mississippi Valley World Trade Conven- 
tion in New Orleans. 

Such, also is the thinking behind this 
month’s Committee for Economic De- 
velopment meeting at which Dallas busi- 
nessmen concentrated on ways of increas- 
ing trade and, particularly, good relations 
with the Latin American countries. 

This problem, also, is paramount in the 
current “good partner” visit by President 
Eisenhower to South America. 

So firmly entrenched has been our com- 
placency toward Latin America, it is hard 
to accept the fact that we have simply not 
kept up with the great changes within our 
own hemisphere within the last decade. 
And it is harder still to admit that to some 
extent, at least as a people, we have not 
kept up because we have discounted the 
Latin Americas. That, flatly, we have just 
not been interested. 

Yet, in the past ten years, the economy 
of the Latin countries has changed tre- 
mendously. In the next ten years it is 
expected to change even more. 

Exactly what has been happening in 
South America? Mr. Barlow quotes the 
following statistics from Vision. 

In 1949, there were barely 6,000,000 
radios, and no television sets, in Latin 
America. Now there are at least 22 million 
radios and over 2,000,000 television sets 
in use. Ten years ago, Latin America was 
producing yearly around 1,300,000 tons 
of basic steel. This year, production will 
be over 4%2 million tons. Since 1950, the 
automobile industry has grown from 60,- 
000 units limited to assembly operations, 
to over 200,000 vehicles actually produced 
in Latin America plus an assembly of 
80,000. Air travel within the decade has 
grown from 171,000 passengers in 1949 
to 490,000 last year. 

Prospects for the future, summarized 


in Vision Magazine early this year quote 
these expectations for the coming decade: 

By 1970, Latin America will have 270 
million people — 50 million more than 
the United States and Canada combined. 
The total gross product, now around 67 
billion dollars, will rise to 100 billion by 
1970. Steel production will jump 166%, 
to over 12 million tons. Oil and gas con- 
sumption will double. Electric power pro- 
duction will rise from 60 to 100 billion 
kilowatt hours yearly. Six million automo- 
biles and trucks, and 40 million radios 
and 10 million television sets will be in 
use. United States imports from and ex- 
ports to Latin America will each be close 
to the 6 billion dollar level. 

Of course, we can see immediately that 
this is no market to scoff at or ignore. In 
fact, as Mr. Barlow insists, we must take 
active steps in the direction of promoting 
this market, not only through an attitude 
of direct partnership and free business 
enterprise, but through energetic efforts 
to correct our mutual misconceptions of 
each other. 

Inter-American business conferences, 
efforts to learn Spanish, Portuguese, and 
other foreign languages; trade exhibits on 
various countries; and stepped-up drives 
to exchange realistic information between 
nations are only a few of the programs 
which can be materially furthered by the 
U. S. business community. 

For, “if,” says Mr. Barlow, “we here 
in the United States continue to ignore or 
misunderstand the problems, aspirations 
and attitudes of the Latin American coun- 
tries, we may soon find ourselves flanked 
by hostile or at least neutral neighbors.” 

John H. Shoaf, manager of the Cham- 
ber’s World Trade Department, also 
points with concern to this fact; that with- 
in the past ten years our economic part- 
ners in Latin America have now become 
neutral consumers. 

Instead of a spirit of partnership and 
trade between ourselves, and with the rest 
of the world, we are splitting to a point 
where the establishment of a separate 
South American Common Market is no 
longer 2 rumor to be dismissed — or 
simply not interested in. 
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World Trade News 


In fact, J. Peter Grace, president of W. 
R. Grace & Company, told us at the 
South American Fortnight last fall that 
he expects to see a South American Com- 
mon Market operating in 20 years, and 
a Central American Common Market 
within five years. 

Whatever our economic views, we can 
hardly be enchanted with the prospect of 
so large, and presumably so neutral an 
economic bloc, within our own back yard. 
The difference in one nation shutting an- 
other out, through various forms of trade 
regulation, and a group of nations coun- 


teracting another group through similar | 


regulations, is only a matter of degree or 
proportion, not a matter of effect. 

While the purpose and worth of the 
common market is being debated around 
the world, we are faced with other curious 
alignments shaping up on our side of the 
globe. 

Take the odd effort by Cuba at this 
moment to organize with Yugoslavia, 
Egypt and other eastern nations, a neu- 
tral bloc between the United States and 
Russia. While the political implications of 
this move are obvious, the economic ef- 
fect of such a development can hardly 
be ignored. 

At one and the same time, our situa- 
tion with Latin America poses both a 
threat and a challenge. 

On the one hand recent government 
studies point out that: 

1. In the next few years, Latin Amer- 
ica will take one of three courses: either 
side with the United States, or with Rus- 
sia, or become neutral (which will serve 
the Communist objective just as well). 

2. The basic social revolution now in 
progress in Latin America will not only 
continue but accelerate .. . and 

3. The Communists will increase their 
efforts to turn this social revolution and 
its accompanying nationalism to their 
benefit. 

More optimistically, Mr. Barlow con- 
cludes: 

“If we make an effort to understand 
what is happening in Latin America to- 
day, there is no reason why we can’t help 
lead it toward a close hemispheric unity 
... and, of course, better, healthier busi- 
ness for all of us.” 
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For Lease or Sale 
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Buy Dallas Manufactured 


SHEL 


Southwest's 
facturer of c 


VING... 


largest manu- 
ommercial steel 


storage shelving, parts bins, 
work benches — and Frontier 
Slotted Angle — for office, 


plant, shop, 


store and insti- 


tution. Call for quotations or 
help with shelving plans. 


HOSPITAL 


UP! 






COSTS 





11200 HARRY HINES BLVD. 


| MANUFACTURING 


COMPANY 





WILL YOUR PRESENT HEALTH INSUR- 
ANCE MEET THESE EXPENSES? 


What was adequate coverage a few years 

back may not be adequate today! Rising 

costs have more than doubled some hos- 

pitalization expenses in recent years! 

Keep your present policy, but be assured 

te ficient protection with Great National 
ife’s 


new flexible deductible 


This Plan offers a wide range of Hospital 
Room, Surgical, and Miscellaneous bene- 
fits. Ask your Great National Agent 
about it today. 


e PHONE CH-7-3175 


GREAT NATIONAL LIFE INSURANCE COMPANY 


Founded in 1928 


Home Office — Dallas 
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and FREE C 
distributed by 
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rérviange FLOOR SPACE 


to MEET THE NEED! 
with WORKWALL MOVABLE PARTITIONS 


The unique design effectively divides 
floor area to provide additional work 
space. Available from 42” railing 
to ceiling heights, glazed or solid, 
WORKWALL is easy to relocate for 
varied requirements. 


Recommendations and estimates gladly given. 


Orto COERVER COMPANY, INC. 











333 Exposition 


e Dallas, Texas . 


Phone TA 1-9968 
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Sales, Service Campaign 
Is Set for Retail Stores 


An intensive program to make Dallas 
unquestionably the best place to shop in 
America is planned for March 4 through 
April | this year. Adopting the name, 
“S & S” (for Sales & Service), the pro- 
gram will be sponsored by the influential 
Dallas Sales Executive Club and the Dal- 
las Retail Merchants Association. 

Says Gordon F. Cullum, DRMA presi- 
dent: “Although the Federal Reserve Sys- 
tem consistently reports Dallas as having 
among the highest total retail sales in the 
nation, local merchants and the public 
alike are interested in encouraging sales- 
persons to be more courteous and help- 
ful.” 

DSEC president C. H. Shackelford 
adds: “This not only requires a thorough 
knowledge of the products or services of- 
fered for sale, but a sensitivity toward 
and understanding of customers as 
people!” 

The slogan of the S & S program there- 
fore is: “Better Sales & Service Is Up to 
You!” The implied challenge is directed 
to customers to learn to expect better serv- 
ice, and salespersons to provide it in order 
to create more enjoyable—and profitable 
—buying habits. 

To launch “S & S” in the minds of Dal- 
las citizenry, a joint dinner meeting of the 
two 500-member organizations will be 
held at 6 p.m., March 4, at the Dallas 
Athletic Club, according to Chris Kelley 
and Myron Everts, directors of DSEC 
and DRMA, respectively. Members’ wives 
have also been invited to what is antici- 
pated as the largest gathering of the city’s 
leading persons in sales management. 





Speaker for the evening will be Dr. 
George Herpel, director of management 
training and development for the Inter- 
national Shoe Company in St. Louis. His 
subject will be “Training Is Your Job.” 


Preceding Dr. Herpel’s address, a brief 
and colorful explanation of “S & S” will 
be outlined before the audience. Briefly, 
the programs works like this: 


DSEC members and their wives are 
provided “S & S” report books to be 
filled out when “shopping” at member 
stores of the Dallas Retail Merchants As- 
sociation. They do not identify them- 
selves, however, as an “S & S Shopper” 
until after the salesperson completes his 
presentation. Then the shopper presents 
a miniature certificate thanking the sales- 
person for participating, even unknow- 
ingly, in the “S & S” program. (A DSEC 





DEMONSTRATING better sales and serv- 
ice are these directors of Dallas’ 1960 
“S & S"’ program: Myron Everts, left, di- 
rector of the Dallas Retail Merchants 
Association, and Chris Kelley, director of 
the Dallas Sales Executives Club. 


shopper, of course, is not required to buy 
anything. This does not preclude the 
chance, however, they may be “sold” by 
an effective salesperson. 

In confidence, the shopper then rates 
the salesperson in the “S & S” report book: 
and if it is an outstanding report, that 
salesperson will later receive a certificate 
of merit signed by both presidents of the 
DSEC and DRMA in addition to per- 
sonalized recognition through publicity 
and prizes. 

Two motivating factors are expected to 
guide the S & S program to final success: 
(1) Individual recognition of every retail 
salesperson in Dallas who does an out- 
standing job of sales and service during 
the time of the program; and (2) an op- 
portunity for volunteer DSEC shoppers to 
not only observe effective (and ineffec- 
tive) sales techniques for their own im- 
provement, but to win valuable prizes and 
merchandise by regularly submitting their 
S & S shopping reports. 

“Nearly 100 major stores and retail 
establishments have asked to be shopped 
during the S & S program” Mr. Everts 
says, while Mr. Kelley pledges “a large 
DSEC shoppers committee headed by 35 
team captains who have been assigned to 
each one of these participating outlets.” 

Directly asssisting Mr. Everts are W. A. 
Lee, T. A. Tombrello and Jas. K. Wilson, 
Sr. Mr. Kelley’s chief assistants are Rob- 
ert Carl, Earl Bauer and Arthur Payne. 

The cooperating committees agree that 
the purpese of S & S is to provide incen- 
tives and a public consciousness for the 
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motivation of salespersons in Dallas to 
extend a greater degree of individual 


salesmanship and consideration for cus- | 


tomers. 
The two organizations cite these poten- 
tial benefits of the program: 


(1) Develop a nationwide reputation for 
Dallas as the friendliest, most desir- 
able place to shop—not only because 
of the merchandise offered but be- 
cause of considerate sales attention. 
Boost the general economy of the 
area through increased retail sales. 
Improve the job function and degree 
of personal satisfaction. 

Extend an opportunity for more peo- 
ple to become “selling” conscious. 
Specifically evaluate the performance 
of retail sales personnel for the 
management of cooperating S & S 
stores and companies. 
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Metals Show Attracts 
High National Interest 


High interest throughout the United 
States in Dallas is being demonstrated by 
leaders in the metals industry. The 2d 
Southwestern Metal Exposition and Con- 
gress will be held here May 9-13. 

The interest is being shown by inquiries 
on displaying basic materials, machinery 
for fabricating and testing and methods 
to improve production at reduced outlay. 
All industries working in metals, whether 
it be in metalworking tools, manufacture 
of metals or in making products of metals, 
are interested in this show and the new de- 
velopments in metals it will present. 

Exhibit areas are being allocated at 
headquarters of the American Society for 
Metals in Novelty, Ohio. Officials have 
forecast that all exhibit areas in the huge 
show will be occupied by informative dis- 
plays. 

Heavily attended ASM technical ses- 
sions in the Sheraton-Dallas hotel are an- 
ticipated to accompany the show. Eight 
one-half day technical sessions with au- 
thorative speakers are programmed. 

Attendance at the show will come prin- 
cipally from a 600-mile area around 
Dallas, according to Ted C. DuMond, 
coordinator. But, he said, metal men will 
come from all over the United States, 
with large delegations from the West. 
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A BIT OLD FASHIONED? 


In certain things we're proud to be ‘“‘old fashioned.’’ For instance, we're proud of the old 
fashioned craftsmanship that goes into our work — the old fashioned pride our workers feel 
in turning out as nearly perfect mouldings and frames as can be made anywhere. 

But in styles and patterns we're anything but old fashioned. Be sure to see how modern and 
well styled our mouldings are. 


Rust Picture Framing 


3320 KINGS ROAD DALLAS, TEXAS 
(Off Lemmon behind Delman Theatre) 


**Same Location Since 1942” 
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NCR* or Carbon Interleaved 


BUSINESS FORMS 


Voucher Checks Carbon Second Sheets 








Invoices Purchase Orders Insurance Policies 





*No Carbon Required 


No Quantity Limit — Prompt Delivery 


THE EXLINE-LOWDON CO. 


LITHOGRAPHERS + PRINTERS - ROTARY BUSINESS FORMS 
BANK STATIONERS 


1818 SOUTH ERVAY ST. HA 1-2177 DALLAS, TEXAS 
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Discriminating 
Diners Enjoy 
Unmistakably 


the Finest at... 





And these discriminating 
diners return again and 
again. They’ve 

discovered Continental 
delicacies never before 
served in Dallas. They’ve 
found old and new friends 
among Cafe D’Or’s 

great wines. And all the 
while, they’re savoring 
the soft music, grace and 
beauty of decor. You, 

too, will return to Cafe D’Or. 


Open from 6 p.m. every evening 
except Sunday. 


For those who prefer 
the very finest. 
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THE NEW $400,000 Mosher Library is hailed as one of the finest theological 


library buildings in the entire Southwest. 


Theological Seminary Dedicates New Library 


With the dedication January 18 of the 
$400,000 Mosher Library of Dallas Theo- 
logical Seminary and Graduate School of 
Theology, 3909 Swiss Ave., the stature of 
Dallas as a cultural and religious center 
lengthened. 

Described as one of the finest theo- 
logical library buildings in the Southwest, 


_ if not the country, Mosher Library incor- 


porates the most modern concepts in 


_ library design and the latest advances in 


library equipment. 

Named as a memorial to W. S. Mosher, 
Sr. and T. J. Mosher, Dallas and South- 
west industrial, civic, and religious lead- 
ers, the building is designed to hold a 
collection of 100,000 volumes and to 


| serve a student body of 500. The Dallas 


Seminary collection now totals more than 
37,000 volumes and the student body 
this year is 318 men. 

The three-storied building employs a 
modified Spanish modern design which 
harmonizes with the architectural motif 
of the other main Seminary buildings, 
Lidie C. Davidson Hall, D. M. Stearns 
Hall, and Lewis Sperry Chafer Chapel. 
Until required for stack area as the Semi- 
nary collection grows the ground floor 
accommodates four modern classrooms 
and the student post office. One classroom 
is especially equipped for use by the 
homiletics department so that student 
sermons can be recorded on film and 


_ tape for study. 


Outstanding feature of Mosher Library 
is the monumental two-storied reading and 
browsing area which stretches the length 
of the 128-foot building from the entrance 
lobby and free-standing staircase. The 
glassed west wall is protected by a decora- 


_ tive tile sun-screen, which encloses land- 
_ scaped and concrete reading courts ac- 
_ cessible from the reading area. 


Total size of the air-conditioned Mosher 
Library is 21,640 square feet. The struc- 
ture is of reinforced concrete construc- 
tion faced with cream colored wire-cut 
brick to match the other buildings and 
with a matching tile roof. 

Architects for Mosher Library were 
Fisher & Jarvis, A.I.A. Engineers were 
Guerrero & Ratliff, mechanical engineers, 
and Edward L. Wilson, Jr., structural en- 
gineers. General contractor was the T. C. 
Bateson Construction Co. 

Both W. S. Mosher, Sr. and T. J. 
Mosher were members of the temporary 
committee which met on November 7, 
1923, for the founding of the Evangelical 
Theological College. later to be renamed 
Dallas Theological Seminary. Both men 
served on the Board of Trustees the first 
year of the new school, 1924. W. S. 
Mosher, Sr. continued to serve as a Trus- 
tee and Treasurer of the Board until 1930. 
T. J. Mosher rejoined the Board of In- 
corporate Members and Board of Trustees 
in 1948. In 1949 he became chairman of 
the Board of Incorporate Members and 
continued to serve until his death in 1951. 

E. J. Mosher, son of W. S. Mosher, Sr. 
and executive vice president of Mosher 
Steel Company, led in the prayer of dedi- 
cation at the services. 


— 


R. G. Storey Is Named 
Outstanding Salesman 


Robert G. Storey, president of the 
Southwestern Legal Foundation and for- 
mer dean of the Law School of Southern 
Methodist University, has been named 
Dallas’ “Outstanding Salesman” for 1959. 

Selection of Dean Storey as the reci- 
pient of the award was announced by 
C. H. Shackelford, president of the Dal- 
las Sales Executive Club, at the 12th an- 


DALLAS « FEBRUARY, 1960 








News Spotlight 
DALLAS UNION SECURITIES Co., INC. 
1001 Adolphus Tower 
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Robert G. Storey, right, president of real estate loans 


the Southwestern Legal Foundation and 
former dean of the Southern Methodist 
University School of Law, is shown re- 
ceiving a trophy as Dallas’ “‘Outstanding — : 
Salesman”’ for 1959. The presentation M ij RRAY INVESTM ENT [om PAN Ye 
was made by C. H. Shackelford, left, | ow Pere Go wt OY we : 
president of the Dallas Sales Executives 
Club. 


SF “A “Sa 


nual Distingiushed Salesman’s Award 
dinner at the Sheraton-Dallas Hotel. 

Also honored at the dinner were 45 
salesmen who led their Dallas-area com- 
panies in sales during the past year. 

In announcing the selection of Dean 
Storey as the city’s “Outstanding Sales- 
man” for 1959, Mr. Shackelford empha- 
sized the role the famed attorney played 
in helping establish the Southwestern 
Legal Foundation, declaring that Dean 
Storey “has done much to bring interna- 
tional recognition to Dallas.” 

The former dean of the S.M.U. Law 
School currently is vice chairman of the 
U. S. Civil Rights Commission and is a 
former president of the American, Texas — || 
and Dallas Bar Associations. He has been 
a member of the Council of the Interna- 
tional Bar Association since 1952 and is | 
a former president of the Inter-American 
Bar Association. 
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TEMPORARY OFFICE HELP 
Call for a "Kelly Girl" 
Riverside 2-3981 | 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls” are tested, experienced, bonded and guvar- 


-_ —— ponte a - ™ Distinctive fice i By 
Ke ir | 
; Vance h. Miller Company 





Service 
1209 Simons Building 1916 Main Street Riverside 2-9091 


Dallas, Texas | Complete Lines of Office Furniture and Office Supplies _ 
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1960 Committees 


(Continued from page 29) 
J. M. Pickard, M.D. 


Robert J. Potts. M.D. 
Boone Powell 

Milford O. Rouse, M.D. 
L. Schecter, O.D. 

R. A. Self, D.V.M. 

Earle W. Sudderth 

P. C. Talkington, M.D. 
Earle Williams, D.D.S. 
James L. Cabaniss, Sec’ty. 
Relations with U. S. 
Chamber of Commerce 
B. F. McLain, Chairman 
Neth Leachman, Vice-Chrm. 
R. R. Gilbert 

Stuart McGregor 

Travis Wallace 

Ben Critz, Sec’ty. 


Transportation 

W. E. Moss, Chairman 
Harry W. Anderson 

A. J. Butler 

Geo. N. Carpenter 

W. W. Coggins 
Wallace Green 

Roy H. Hall 

Roy C. Kimball 

Frank A. Leffingwell 
Cecil Leonard 

Lee T. Meador 

Cecil Newsom 

R. R. Rabon 

W. V. Reid 

Paul G. Stallings 

C. W. Tinsley 

J. W. Watson 

Cecil Williamson 
Kenneth Tubbs, Secretary 
Trinity River Development 
Ben Carpenter, Chairman 
Angus Wynne, Jr.. V-Chrm. 
Theo P. Beasley 

Carr P. Collins 

F. A. Garrett 

Ralph Hortenstine 

W. W. Lynch 

J. W. Mangelsdort 
Stanley Marcus 

Dr. Hal Maxwell 
George F. Mixon 

W. W. Overton, Jr. 

L. C. Porter 

R. B. Rinehart 
Woodall Rodgers 

Rae E. Skillern 

John Stemmons 
Robert G. Storey. Sr. 
Roderic Thomas 

John E. Williams 

Dan C. Williams 

J. A. Worsham 

Ben Critz, Secretary 
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Industrial Supplies, Tools and Equipment 


Dallas — 5000 Hines Boulevard — LA 8-0311 
Fort Worth — 222 N. University Drive — ED 6-5621 
Houston — 300 S. 67th Street — WA 8-336] 
Beaumont — 1005 S. 4th Street — TE 8-526] 
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Ways and Means 

Jerome K. Crossman, Chrm. 
Jas. M. Collins, Vice-Chrm. 
James Aston 

Gus Bowman 

Hal C. Dyer 

Vance Foster 

Billy Goldstein 

Leonard M. Green 

C. J. McCarthy 

DeWitt T. Ray 

Charles Sammons 

Dr. Frank Selecman 

John M. Stemmons 

R. L. Thornton, Jr. 

L. H. True 

Howell Watson 

Gus K. Weatherred 

Dan C. Williams 

Jas. K. Wilson, Jr. 

Andy DeShong, Secretary 


World Trade 

George A. Smith, Jr., Chrm. 
L. Levi Godcheaux, V-Chrm. 
Len Ashby 

James P. Barbosa 
Merwin L. Bohan 

Rex Brack 

Walter W. Brudno 

Ed Burns 

William G. Cann 

Don Chapelle 

Carr P. Collins, Jr. 
Richard O. Davies 

Ben Eisner 

Paul Geren 

James F. Innocent 

Lynn Landrum 

Frank Langston 

Albert L. Long 

Wm. H. Marshall 

Joseph B. Rucker, Jr. 

T. W. Sharp 

Harry J. Strief, Jr. 
Clarence C. Tally 
George S. Thompson 

V. R. Waller 

Ray W. Wilson 

Harold M. Young 

Paul D. Zook 

John H. Shoaf, Secretary 


Home Rule 
Joint Committee of Greater 
Dallas Planning Council 
and Chamber of Commerce 


Jerome K. Crossman, Chrm. 
(Continued on page 51) 
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We are constantly amazed at the 
“taken-for-granted” attitude toward 
envelope waste by most office people. 
They seem to think that stuck flaps 
and windows... insertion snags and 
jam-ups...and postage meter foul- 
ups are a matter of course. 


They’re not! Practically all of these 
wastes and costly delays can be elimi- 
nated. 


Tension Envelopes are designed and 
constructed for efficient, trouble-free 
performance of their job. Why not test 
Tension and prove it? Just send the 
coupon below for envelope samples. 
Use them and see why there’s no need 
to pay for envelope waste! 


TENSION ENVELOPE CORP. 
Rm. 507—209 Browder Bidg. 
Dallas, Texas 


Kansas City e« Ft. Worth e Des Moines 
Minneapolis e« St. Louis e So. Hackensack 


Tension Envelope Corp. <tNS!loy 
Rm. 507—209 Browder Bidg. “¢, my 
VELOP 
Dallas, Tex. ” 
Please send me Envelope idea Kit #2. 


Name 





Company 





Address_ 








City State 
361 
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A NEW DALLAS SERVICE 


To Solve Your Record Storage Problems 


Recent studies reveal that typical companies 
keep records in their offices at a cost of $4 to 
$6 per cubic foot per year. For $1 annually per 
cubic foot, Dallas Record Archives will store 
these same records in a safer, more efficient 
manner. The savings you enjoy will not be 
confined to the more profitable use to which 
you put your increased office space, but you 
will see that the time your employees spend 
tracing through old records will be decresed 
apreciably. The savings you realize will be re- 


flected directly in the profit column. 





DALLAS RECORD ARCHIVES 


A new service designed to solve your record 
storage problems in an efficient, practical 
manner... and save you money at the same 
time. Your records are in the hands of bonded, 
protected specialists in records storage. You 
need have no fear for the safety of your 
records, for they are stored in a fireproof, pro- 
tected building and handled by bonded em- 


ployees. 








YOUR $1 PER CUBIC FOOT PER YEAR BUYS... 


e Supervised, fireproof storage facilities; 
e Completely confidential service by bonded employees; 
e Complete insurance protection... you set your own evaluation of your records; 


e Daily free delivery of any records you need! 








REFERENCE SERVICE 


Simply call us — we will read to you on the 
telephone any information you desire, or send 
the record itself to you. You can profit by 
telephoning Dallas Record Archives and ob- 
taining complete details on our money-saving 


services! 





ADDITIONAL SERVICES 


Records inventory, records appraisal for re- 
tention value, records retention scheduling, 
records transfer systems and indexing, records 
storage and destruction... we can incorpo- 
rate any or all of these services into a complete 


records control program for your business. 


Dallas Record Archives Can Store Your Records for Ten Years for the Cost of Just Microfilming. 





2300 HICKORY STREET 


DALLAS RECORD ARCHIVES 


PHONE...HA1-1474 
DALLAS, TEXAS 
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R.C.A. transcriptions, provides many 
| new and unique features not available 
with any other type of background 
music, See... hear... for yourself. 
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MEETING THE CHALLENGE OF CHANGE 


W. W. OVERTON, JR. Thirty years ago, Texas Bank and Trust Company opened 
Chairman of the Board 


its doors at its present location with a total capital of 
$125,000 and total resources of $1,000,000. Today, thirty 
vears later, Texas Bank has capital in excess of $7,000,000 
and total resources of more than $100,000,000. 
In its years of growth Texas Bank has witnessed a vast 
change politically and economically in the country and within 
its own empire, the Southwest. In the past thirty years 
the Southwest has undergone a dynamic economic growth 
. industry in the nation has expanded and decentral- 
ized, new products have been developed. Family wealth has 
also increased. 


Through the years Texas Bank has never lost sight of 
its constant and basic philosophy “Willingness to Serve.” 
Service is a very personal concern whether it is Bank to 
Individual, to Family, to other Banks, to a Company or to a 
Corporation with world-wide interests. Consequently the 
customers of this bank are among the most important in 
business and the community in the Southwest and in the 
Nation. In approximately the past decade and a half, 
Texas Bank has grown faster than the average of the Dallas 
banks ...and Dallas banks are among the fastest growing 
in the nation. 


Grass roots planning for budgeting and management devel- 
opment are two unique practices of Texas Bank which have 
helped it face up to the responsibility of these social, civic 
and economic changes. For many years this Bank has looked 
a decade ahead. Each six months its goals are reviewed and 
renewed at a management retreat. These retreats also serve 
to show that the elements of personal attributes are made 
superior wherever such faith in the Superior Being has 
been strongest. The world somehow seems to possess the 
American philosophy of growth, with advancement of free- 
dom of the individual and political freedom for all. Since 
the principal attribute of growth of Texas Bank has been 
this desire to serve, we tender a salute of service to the 
past and dedicate another to the future. 


And... we wish to recognize the help of our customers and 
friends and our fine organization of men and women who 
have so faithfully served our Bank. We are especially grate- 
C. B. PETERSON. JR. ful to our growing list of stockholders. They now number 








President 2 831 and reside in 18 different states. 
- 
: ACU lou fo 
en 
Q 
DRIVE THROUGH * TEXAS BANK TRI-LEVEL BANKING 
7, 
~ 
a. = THKEXAS BANK 
3) 
z 
< AND TRUST COMPAN Y 
Zz Main and Lamar - Dallas 
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Robert C. Mullaley 











From Blackstone to Black Boxes. 

In a few words and over-simplified, that 
might be part of the chronicle of Robert 
C. Mullaley. 

His association with Blackstone was a 
logical one. It began with his training as 
a law student. 

But just when Bob Mullaley had his 
sheepskin in hand and expected to solidify 
his association with Blackstone as a prac- 
ticing attorney, the Black Boxes took over. 

They are very much a part of the in- 
dustry in which he is a fast-rising young 
executive — the electronics industry. 

At 33, Bob Mullaley is Assistant Gen- 
eral Manager of the Texas Division of 
the far-flung Collins Radio Company — 
and Assistant Secretary of the corporation. 

He calls himself a lawyer surrounded 
by engineers — and insists: “I still don’t 
know what the devil’s inside those black 
boxes.” 

If so, 
handicap. 

Although admittedly no expert in the 
technological maze of transistors, micro- 
waves, Single Sidebands and missile sys- 
tems, Bob’s other attributes have made 
him an important part of the Collins 
team. 

In his current post, he rides herd on the 
day-to-day operations of the five sub- 
divisions of Collins Radio’s Texas Divi- 
sion: manufacturing, engineering, comp- 
troller, industrial relations and sales. 

Since Collins Radio moved to Dallas 
in 1951, its Texas division has grown into 
a major one. More than 2,200 persons are 
now employed at Collins facilities in the 
Trinity Industrial District and at Richard- 


it hasn’t been much of a 
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son — and their monthly payroll exceeds 
$1,200,000. 

It was about the time that Collins 
moved to Texas that Bob joined the elec- 
tronics firm — at its headquarters in Cedar 
Rapids, lowa. 

A native of nearby Marion, Iowa, Bob 
had just received his law degree from the 
University of lowa Law School. 

Collins then needed an attorney, for 
legal work on priorities involved in Korean 
war contracts. 

The personnel director checked with the 
Dean of the lowa Law School, who men- 
tioned Bob Mullaley. At that time, Bob’s 
plans centered on practicing law — and 
perhaps later indulging his working inter- 
est in lowa politics. 

But he compared his salary offers from 
Collins and a Cedar Rapids law firm — 
and went with Collins. The dominant fac- 
tor in his decision was the fact that the 
first of the current five little Mullaleys was 
already on the scene. 

He began with Collins as staff counsel 
of the manufacturing division at Cedar 
Rapids — and then went to the purchas- 
ing division, in the same capacity. 

After three years on the administrative 
side, Bob’s next assignment was Canada. 
He helped set up Collins Radio Company 
of Canada, LTD, in Toronto as its Secre- 
tary and Director of Contract Adminis- 
tration. 

Collins of Canada was primarily 
involved in the manufacture of communi- 
cations equipment for the vast Dew Line 
system stretching across Canada and 
Alaska. 

After a year and a half, he entered the 
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International Division of Collins, which 
he helped organize — and served as its 
director of Sales Administration. 


This assignment made something of a 
world traveler out of Bob, whose Navy 
service in the waning months of World 
War II had not taken him out of the 
States. 

If the Navy didn’t show him the world, 
Collins did — Europe, South America and 
Asia, especially Southeast Asia. 

It also provided some valuable training 
as a diplomat without portfolio. Although 
most of Bob’s work involved the sale of 
communications equipment to overseas 
airlines, he also had considerable dealings 
with governments. 


“In Southeast Asia,” says Bob, “we'd 
have a deal set to go and then find the 
top man was out. We’d have to start ne- 
gotiations with his successor.” 


His negotiations and work obviously 
passed muster, because after a year and 
a half and 40,000 miles with the Interna- 
tional Division, he was promoted to 
Dallas. 

Come April, he will have been here two 
years — something of a record for fast- 
moving Bob Mullaley. 

He has literally come a long ways. But 
he has retained his drive, his Irish wit and 
his interest in the politics and affairs of 
his country. All of them are, perhaps, a 
part of his midwestern, grassroots back- 
ground. 

They have broadened and matured 
during almost a decade of association with 
a company that plays a major role in what 
has become the age of electronics. 
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Hudson & Hudson 


Industrial and Business Properties 


Alex D. Hudson, Jr. 


Sales, Leases and Management 
1719 Southland Center 


PHONE RI 1-9349 — DALLAS 





James S. Hudson 
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“A Mutual Investment Fund 
WY 

PERIODIC INVESTMENT 

PLANS 

offer you invesiment units in mu! 

tiples of $2,500 with investments 

as low as. . . $125 Initially anc 

$25 Periodically. Under a United 

Periodic Investment Plan you in 

vest in 


United 
ACCUMULATIVE FUND 
Shares 


a diversified, managed mutual fund 
with investments in over 100 Ameri 
can corporations. 

For Prospectus and_ descriptiv: 
literature, without obligation, fil! 
in and RETURN THIS ADVERTISE 
MENT. 


WADDELL & REED, INC. 


Principal Underwriters 
“Offices From Coast To Coast’’ 


CALL 
Riverside 1-5325 


JIM McBRIDE 


505 N. ERVAY — DALLAS 
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NEW AND EXPANDING BUSINESS 
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The new 187,000-square-foot warehouse of Procter and Gamble, located west 
of its manufacturing plant in South Dallas, permits the company to consolidate all of 
its local warehousing and puts the equivalent of four football playing fields under 


one roof. 


Proctor and Gamble Occupies New 
Warehouse Facilities. The huge ware- 
house constructed by Lantex Construction 
Company and owned by A. A. Lander of 
Dallas, will provide Proctor and Gamble 
with over four acres of storage area, high 
enough to allow a 20-foot stack of soap, 
detergents, toilet goods and food products. 

More than one-third of the building is 
air-conditioned for storing food and toilet 
goods products. Air-conditioned offices 
and locker room facilities for 20 men also 
are provided. Up to 12 railway cars and 
30 trucks can be spotted at one time. 

J. T. McKinnon is Dallas plant man- 
ager for Proctor and Gamble. 


>» Chance Vought Aircraft, Inc., has 
formed Vought Industries, Inc., a wholly 
owned subsidiary which will acquire and 
Operate companies in the house trailer 
industry. Clifford E. Burt, Chance Vought 
vice-president of finance, will head Vought 
Industries with offices in the Southland 
Center. Other officers are A. D. Hancock, 
treasurer, and J. J. Gaffney, secretary. 
Manufacturing will be continued in plants 
currently operated by the acquired com- 
panies and no house trailer manufactur- 
ing will be assigned to Chance Vought’s 
Dallas plant. Two “mobile home” manu- 
facturers already have been acquired and 
a purchase agreement signed with a third. 



















AVAILABLE WITH OPERATOR BY DAY, WEEK OR JOB 








any damageable materials. 





HYDROCRANE — for set- 
ting steel, machinery (in- 
cluding precision machines 
or heavy duty), and lifting 





TEXAS DELIVERY SERVICE 


920 S. LAMAR . 





RI 8-4444 
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New and Expanding Business : EQUIPMENT RENTAL 


Motor Cranes 6 Draglines 


Trenchers Backhoes 
7 






Shovels @ Dozers 






us zn a 
‘ny Tl 


_— LDT company 


GENERAL CONTRACTORS 
DALLAS * FORT woRTH 
VARGEST MOTOR CRANE SERVICE IN THE SOUTHWEST 
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Hardware Mutuals Starts Construction on Office Buildin : 
3 with the NEW 
Hardware Mutuals Insurance Companies has begun construction on this two-story, LOW COST 
30,000-square-foot office building on a 2.8-acre site at 8201 Stemmons Freeway in 
Empire Central, with space provided to double the building area. The southwest chiG JOE 
district office, which serves Texas, Colorado, New Mexico, Oklahoma, and the Dallas 
branch office will be in the new facility. The architects are Broad and Nelson; Edward **299”" 
L. Wilson, Jr., is the structural engineer, and Julian P. Barry is the general contractor. Battery Gpesated Hydraulic Lift 
Jim Moran, of Hudson & Hudson, Realtors, handled the real estate transaction. S ™ 
|| F2QQ fey i000 ws, 
| Complete i Capacity 
(F.0O.B. Factory) | -— os 
| ~57” Lift 
Height 





Over 60 Big Joe 
Models 


Capacities to 
2000 Ibs. 





Lifting Heights 
to 130” 





“Ask for a Demonstration” 


Fix Company Opens New Offices W. A. TAYLOE CO. 


Materials Hanadiing Equipment 
George J. Fix Company has opened new offices and a warehouse at 1901 Good- FOC Guale freewer FL 7-7315 

Latimer Expressway. The 17,000-square-foot facility provides approximately four DALLAS 

times the floor space of the firm's former quarters at 2413 Commerce St. 























EXPANDING 

TO BETTER SERVE 
THE GROWING 
SOUTHWEST 





lg | EY 
ENVELOPE vad 


3221 Commerce St. Dallas, Texas Ri 7-91 
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New and Expanding Business 
reve tenorers Or Laitag P g 


Lede LaSINESS FORME 


SAleweele Day egy 


KNOX at TRAVIS LAI-2101 











Ready... | 


With the Best in 


Materials Handling Epuipment 
For All Your Requirements 





Valley Slew To Be Redfensd austen City 


A multi-million dollar regional shopping city to be built on a 135-acre site at Valley 
View and Preston Roads in North Dallas has been announced by developer Trammell 
Crow. To be known as Valley View, it will include from 125 to 150 retail stores and 
shops, a 110-bed hospital, medical offices, two hotels, office building, a farmers 
market, theater, restaurants and bowling alley. Harold A. Berry and Harwell H. Harris 
are architects for the project; Henry E. Hobson is manager for Valley View; and 
commercial leasing will be handled by the Henry S. Miller Company of Dallas. 








> McCall’s Patterns, wholesale distribu- negotiations for the new 7,500-square- 
tors of paper dress patterns throughout foot air-conditioned building, which will 
the world, has moved its southwest area 
offices in Dallas to a new location at 1401 
Oak Lawn Avenue. Bob Lynn of Camp- New Mexico, Arkansas, Louisiana, Colo- 
bell & Campbell, Realtors, handled lease rado and Kansas. 


serve retail outlets in Texas, Oklahoma, 


DALLAS 
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COUNTER 
SECTIONS 





: . LOC-A-TIERS 
call, wire or write for complete catalogue. ed 







Dallas Phone CH 7-614] 
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New and Expanding Business 


Best! ... drive in 
banking- 


am F. Dowell Jr. 


HILLCREST %'°:: ene 


from 
STATE BANK samy 


Member Federal Deposit Insurance Corporation 
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GMC Begins Work on Truck Branch 


General Motors Corporation is constructing a new Truck and Coach Division factory 
branch for sales and service of GMC trucks on Irving Boulevard, just west of Inwood 
Road. The new building will provide 29,000 square feet of floor area on a 7.2-acre 
site. Service facilities will include nine drive-through stalls capable of handling 27 
trucks at a time. Completion is expected in June. The general contractor is Busboom 
and Rauh, of Dallas. Watson & Watson, Realtors, handled the negotiations for the 
acquisition of the land. 
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WE CAN 
DO FOR 
| y/ YOU 


y/'/, 
Rutherford Business Service temporary em- 
ployees are at your disposal seven days a 
week to help you with any overload or peak 
season problem. 





e Inventory extension - Bookkeeping 
e Typing - Stenographic & secretarial 
e Business Machine Operation 

e Key-punching - IBM Operation 

e Figuring service of any kind 





General Paper Moves to Brook Hollow Location 


e Available for any length of time 








General Paper Corporation of Texas, direct mill distributor of printing paper in Ri 2-3787 - RI 8-6848 
roils, has occupied this new building at 9122 Directors Row in Brook Hollow Industrial SERVING DALLAS FOR OVER 30 YEARS 
District. The 16,000-square-foot office and warehouse building has storage space 
for 140 rail cars of paper rolls, with two rail doors served by a Rock Island spur and y) - 
two truck doors. Off-street paved parking also is provided. Dick Parker of Majors and ut erj or 


was the builder. 


Majors, Realtors, handled real estate negotiations, and J. L. Williams and Company | BUSINESS/ SERVICE 











Business 
LIFE INSURANCE _ ~ 


EXECUTIVES 


..and employee groups, tailored to fit 
your particular needs. For details, call 
your Southiand Life representative. 
¥ _ He is thoroughly trained to serve you. 


: 










Over $235,000,000 in Assets —t ~. Southland = Hrs 
Since 
Insurance) eeliCompany | 


re) . 
Over $1,300,000,000 Insurance in Force aie, th 
Home Office Seuthiand Center Dallas 


LIFE « ACCIDENT HEALTH HOSPITALIZATION * GROUP. 
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New and Expanding Business 


World’s Largest Janitor 
> xi 


AMERICAN BUILDING 
MAINTENANCE CO. | 
1805 Industrial e RI1-5149° | | 




















SAM Ross MCELREATH Co. | 





Shelton and Bowles Occupies New Offices 


uu Zi | | Shelton and Bowles Insurance Agency has moved to this ground floor location at 
For TOP LEVEL || the corner of Akard and Pacific. The new quarters more than double the space of the 
| | firm's former offices. The agency, first organized in 1927 by E. E. Shelton, handles 





Brokerage, Life and =| |! tyres of insurance. 
Accident Insurance || >} Bazaar Northwest, a $6,250,000 re- Von Frellick, developer of Big Town, 
“ | | gional shopping center to serve north Dallas’ other mall-type center, negotiated 
Service || Dallas has been announced. It will be ‘the Montgomery Ward lease for Bazaar 
e | | a ee ee ee ene Northwest. Majors and Majors, Dallas 
its | a , “ © real estate firm, is handInig leasing of 


structed ona central mall. The center will stores and mall space. G. C. Ledyard, Jr., 
provide one-half million square feet of  j, vice-president of Bazaar Northwest, 
space under one roof, with space for 35 Jnc., developing corporation. Construc- 
tenants. Montgomery Ward has an- tion of the center will start June 1, 1960 
nounced as one major tenant, and nego- with completion scheduled within 18 
tiations are proceeding with others. Gerri months. 








ORC. anti 





| MISS LUCY DULIN 
| Manager 


Brokerage Life & Accident Dept. 


JAMES HEREFORD & CO. 


Insurance Managers 
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Aero-Test Equipment Moves Into Brook Hollow Plant 
Turtle Creek Building Aero-Test Equipment Company, Inc., has occupied this now 50,000-square-foot 
Phone LAkeside 6-885) | plant at 840] Chancellor Row in Dallas Brook Hollow Industrial District. Included 
| in the firm’s new building are engineering and manufacturing facilities; aircraft 
mes Ve Gree eaten, Venes | ground support and control panels. The architect and buiider was J. L. Williams & 
ee ~ Company, Inc., Dallas. 


Get all the working space you pay for! Delta’s Free-Span design features 
low maintenance and the strength of modern steel construction. 































Choose Delta Steel Buildings for: 

@ Minimum Maintenance 

® Low Heating and Cooling Costs 

® Custom-Designs for Your Purposes 

®@ Protection against Weather, Stress 

and Strain 

Delta Steel Buildings are adaptable for offices, 
warehouses, factories, garages and stores... 
almost every business use! 





STEEL BUILDINGS COMPANY 
4501 Harry Hines e Dallas, Texas 
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New and Expanding Business 
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New Office Building Under Way for J. L. Williams 


This 24,000-square-foot, three-story structure is being built for J. L. Williams and 
Company at 3915 Lemmon Avenue. The new office building will be known as the 
3915 Lemmon Avenue Building, and leases are now being negotiated by Hudson and 
Hudson, Dallas realtors. It is designed with covered parking for 50 cars on the ground 
floor lobby level, with elevator service to the second and third floor offices. Architec- 
tural design, and mechanical and structural engineering are being handled by 
Harwood K. Smith & Partners, Dallas architects. J. L. Williams and Company, Inc., 
contractors and engineers, are erecting the building, with completion slated for 


April 1, 1960. 


» Acre Service, specializing in warranty 
hermetic system repairs of room air con- 
ditioners and commercial and residential 
air conditioning systems, has moved into 
a new 25,000-square-foot building at 8400 
Sovereign Row in Brook Hollow Industrial 
District. The new facility doubles the 
firm’s warehouse and office space and pro- 
vides three rail doors opening on a Mis- 
souri-Kansas-Texas spur, a truck door, 
50-foot loading dock and off-street, paved 
parking. Bill Campbell, Jr., of Campbell 
& Campbell, Realtors, handled real estate 
negotiations on the building. Acre Serv- 
ice also occupies a 21,000-square-foot 
building at 9100 Ambassador Row. 


YOU 


[nsurance 


ndependent 





> Daltronics, Incorporated, manufactur- 


ers of two-way citizens band radios, has | 


located its home office and plant at 9023 
Diplomacy Row in Brook Hollow Indus- 
trial District. Earl L. Prais, with 25 years 


experience in the industry, is president and | 


general manager of the firm. E. W. Sparks, 
associated with electronics for 10 years, is 


vice-president in charge of engineering; | 


and E. W. Groh, another electronics in- 
dustry veteran, is vice-president in charge 
of manufacturing. Gower and Folsom 
Construction Company were the contrac- 
tors for the building, and Bill Campbell, 
Jr., of Campbell & Campbell, Realtors, 
handled the real estate negotiations. 
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OFFICE MACHINES 


‘‘In Dallas Since 1902" 


S. L. EWING CO., INC. 


2895 Gaston — Call TA 1-2358 











BUSINESS PROPERTY 





1712 Commerce St. 


® Dallas @ Phone R! 1-9171 








A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 


This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 


Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today's 
requirements. 


Call LA 8-4211 
Since 1911 






rank} Aogers. 
PHOTOGRAPHERS | 
4309 Avondale + 
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IMMEDIATE 
RESERVATIONS 


—/ mmediate 
Confirmations 


NOW, THROUGH OUR EXECU- 
TIVE OFFICES IN DALLAS, or 
through any Associated Federal 
Hotel, you may make reservations 
by TWX without cost or delay. Con- 


firmations will be immediate, too. 


Dallas Phone RI 1-9581 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 
SUPERSTITION HO at Apache Junetion 


(under construction) 


IN OKLAHOMA 
THE ADAMS at Tulsa 
IN PUERTO RICO 


HOTEL LA CONCHA at San Juan 


IN TEXAS 


ROBERT DRISCOLL HOTEL 
at Corpus Christi 


CLIFF TOWERS at Dallas 

HOTEL MIRAMAR at Dallas 

THE CENTURY MOTEL at Fort Worth 
THE WILLIAM PENN at Heusten 
HOTEL BRANDON at Peeos 

HOTEL LINCOLN at Odessa 

THE GUNTER at San Antonio 


IN NEW MEXICO 
WESTERN SKIES HOTEL at Albuquerque 


IN COLORADO 
PARK ALLEN MOTOR HOTEL 
at Boulder (Opening in 1960) 


ASSOCIATED 
FEDERAL 
HOTELS 


John B. Mills 
Chairman of the Board 


Cecil Mills, President 


Mercantile Securities Building 
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Republic National Bank Names Senior Vice-Presidents 


BEN C. BALL, WILLIAM H. GREEN- 
FIELD, WILLIAM R. HOGE and AL- 
BERT L. LONG have been promoted 
from vice-presidents to senior vice-presi- 
dents of the Republic National Bank of 
Dallas. Mr. Ball, who came to Republic 
in the consolidation of this bank and the 
North Texas Bank in 1929, heads the Na- 
tional Accounts Division. Mr. Greenfield 
is head of Republic’s Operations Division. 
He was elected a vice-president of the 
bank in 1954. Mr. Hoge is assigned as 
staff coordinator of Time Credit, and is 
a member of the Association of Reserve 


_ City Bankers. Mr. Long heads Republic’s 


International Banking Department. He is 
a member of the advisory committee, Ex- 
port-Import Bank, Washington, D. C., and 


| served as president of the Bankers Asso- 
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ciation for Foreign Trade in 1958 and 
1959. 


+ 


JOHN R. GUYNES, formerly manager of 
purchases for Magnolia Petroleum Com- 
pany, has been named regional manager 
of purchases for the southwest division of 
Mobil Oil Company. His headquarters 
will remain in Dallas. D. R. WALL, who 
has been with Magnolia Petroleum Com- 
pany for the past 18 years, has been ap- 
pointed manager of Mobil Oil’s crude oil 
purchases and sales department. and E., 
F. KENDALL, a member of the Mobil 
organization for 26 years, has been ap- 
pointed employee relations manager of 
the company’s southwest marketing divi- 
sion. Mr. Guynes is a Texas A&M gradu- 
ate; Mr. Wall received his B.S. degree 
from Southern Methodist University, and 
Mr. Kendall attended the University of 
Nebraska. 


EDWARD D. NEWLIN, JR., has been 
appointed office manager and JACK W. 
MYNETT has been named director of 
personnel for the Hartford Fire Insurance 
Company Group’s Southwestern Depart- 
ment. Mr. Newlin, who attended Pitts- 
burgh School of Accounting, has been 
with the Hartford staff since 1953 as office 
manager for the Pittsburgh office of the 
Hartford Accident and Indemnity Com- 
pany. Mr. Mynett, who joined the Hart- 
ford in 1955, had previously served as 
office and personnel manager at Dallas. 
He is a graduate of Southern Methodist 
University. 
4 


HALL SHANNON, M.D., F.A.C.S. for- 
mer vice-president and medical director 
of Southland Life Insurance Company, 
has been named consulting medical direc- 
tor on a part-time basis. Dr. Shannon is a 
member of the company’s board of direc- 
tors. L. S. THOMPSON, JR., M.D., 
F.A.C.S. has been named associate medi- 
cal director of Southland Life. Dr. 
Thompson joined the company in De- 
cember, 1955, as assistant to the medical 
director and was serving in that capacity 
at the time of his advancement. Both Dr. 
Shannon and Dr. Thompson are gradu- 
ates of Baylor Medical School. 


4 


M. L. TALBERT has been named vice- 
president — engineering of Security Engi- 
neering Division, one of the Dresser in- 
dustries. Mr. Talbert, formerly chief 
engineer for Security, has responsibility 
for all engineering activities. A graduate 
of Rice Institute, he has been active in 
various capacities in the engineering of 
drilling bits for nearly twenty-three years. 
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Show Case & Fixture 
Manufacturing Co. 


Phone RI 1-3152 














You'll be satisfied if it’s an Adleta installation 





Appointments and Promotions— 
Diego Imperial Corporation. Seven sav- 
1, 1950, and is a veteran in the field of | 
Industries, Inc. Mr. Crane formerly was | 


eae one omens “K Specializing in custom DESIGNING and MANUFACTURING 
JO . CHE 's president of Ameri- . . . . 
con flowiagn, Tallon, hes boon cheated 2 of quality store, office and bank fixtures since 1922. 
vice-president of Texas Imperial Corpora- 
tion, wholly-owned subsidiary of San 
ings and loan associations in Texas com- 
prise the Texas Imperial Group. Mr. 
Cherry has served as president of Amer- | 
ican Savings since its inception on May | 1914 Cedar Springs — Dallas 1, Texas 
savings and loan work. 
+ 
ROBERT D. CRANE has been named | 
director of purchases and traffic of Dresser | es | aac aemeeeeemeeeen 
assistant director of purchases. Prior to 
joining Dresser Industries in 1958, he was <8 
manager of purchases at Dresser Manu- EX 0RQQQRLLUAT RRA WF 
facturing Division, in Bradford, Penn- SH Ww 9 
sylvania. He holds a degree in mechanical —- Be i 


engineering from the University of Penn- 
sylvania. 
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+ 
LAWRENCE B. JONES has been elected 
to the board of directors of the Traders & 
General Insurance Company, Dallas. Mr. 
Jones is president and chief executive offi- LLL LULL UA 
cer of the Mosher Steel Company. A grad- y RAN w. Marion Newman 
uate of the University of Texas with a 
B.S. degree in civil engineering, he is one 
of the leaders in the Texas Manufacturers 


Association. LET 


4 
LEON A. NOWAK and ROBERT H. 
BURNS have been added to the sales staif 
of the Sheraton-Dallas Hotel. Both men 
have been with the hotel as assistant man- 
agers since it opened early this year. Mr. 
Nowak, who assumes the duties of con- 
vention manager for the Sheraton-Dallas, 


was previously sales manager for the Stat- COMPLETE DIRECT MAIL SERVICE 


ler-Hilton Hotel. Mr. Burns has been with e IDEAS e COPY 
the Sheraton Corporation since his gradu- e LISTS — local and state lists of individuals and firms 
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HELP YOU WITH: 


ation in June, 1958, from Michigan State who have the money to buy 
University with a bachelor’s degree in eCOLOR PRINTING = isp IR 
hotel, restaurant and institutional man- e LETTERS — typed automatically or processed 
agement. e ADDRESSING — automatically or typewritten 
* e MAILING — stuffing envelopes automatically 


BILL R. NEALE, Dallas artist, has been 

named an art director for Tracy-Locke COMPLETE PRINTING SERVICE ic 
Company, Inc. A native Texan, Mr. Neale e ANNUAL REPORTS e LETTERHEADS 

holds bachelor’s and master’s degrees in e FORMS e SPECIAL PIECES 

art from North Texas State College. He 


*+*@~e 


also is a graduate of the Chouinard Art A COMPLETE SERVICE TO FIT YOUR NEEDS... 
Institute, Los Angeles. WHATEVER THEY MAY BE! 









OFFICE CARPETS - 


cleaned strikingly beautiful. Faded or worn 
carpets TINTED thrilling new exotic colors. 


PRINTING AND 
LETTER SERVICE 
COMPANY 


Guest EV 1-5176 DIRECT MAIL ADVERTISING SPECIALISTS ¢ RI 2-8167 * 1015 N. HAWKINS ¢ DALLAS 
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BLUE DIAMOND COMPANY 


Serving the Building Industry Since 1924 | 
2722 Logan Street Dallas 15, Texas 
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MORTGAGE LOANS 


ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone Ri 1-555! 
AUBREY M. COSTA, President 


35 YEARS EXPERIENCE FINANCING REAL ESTATE 














PAPERS 








PRINTING PAPERS PACKAGING MATERIALS 


e CORRUGATED BOXES 

e FOLDING CARTONS 
e SHIPPING TAGS 

e LABELS 

e NAPKINS 
e PAPER BAGS 


e CUSHIONING MATERIAL 
e SET-UP BOXES 
e WRAPPING PAPER 
eGUMMED TAPE e TWINE 
e DRINKING CUPS e TOWELS 
e SPECIALTIES OF ALL KINDS 
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LANE Paper 


Cc OM PAN Y 





2680 Freewood St. Telephone FL 7-9416 


Dallas 20, Texas 




















Appointments and Promotions— 





| FREDERICK E. BURNHAM has been 


appointed vice-president -finance of 
Chance Vought Aircraft, Inc. Mr. Burn- 
ham is a former executive of United Air- 
craft Corporation, East Hartford, Con- 
necticut; the Fruehauf Trailer Company, 
of Detroit, and the Colt Patent Firearms 
Manufacturing Company, of Hartford. 
He also has served as a financial consult- 
ant for automotive and aircraft equipment 
concerns in the Detroit area. 


» 


HAROLD G. ABERNATHY has been 
named a vice-president of Clarke, Duna- 
gan & Huffhines, Inc., Dallas advertising 
and marketing firm. Mr. Abernathy for- 
merly was executive vice-president of H. 
Leslie Hill Enterprises. As a marketing 
executive, he has been assistant to the 
vice-president in charge of marketing for 
Pollock Paper Corporation, and national 
sales promotion manager for the Dr Pep- 


per Corporation. 


4 


JOSEPH R. CAVAGNARO has been pro- 


moted to assistant manager of The Dallas 
Statler Hilton. Mr. Cavagnaro was trans- 
ferred from the Buffalo Statler to The 
Dallas Statler Hilton in 1956. He soon was 
advanced from chief room clerk to as- 
sistant to the front office manager, which 
position he has held until his recent ad- 
vancement. 


— 


H. W. JAMISON has been appointed 
Southwest regional industrial sales man- 
ager Of Snap-On Tools Corporation. Mr. 
Jamison formerly was branch manager 
for the firm in Kansas City. In his new 
post he will make his headquarters at 
Snap-On’s new regional office and ware- 
house located at 9101 Diplomacy Row in 
the Brook Hollow Industrial District. 
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Appointments and Promotions— 





DEWITT RAY, JR., has been named 
president of Guardian Savings and Loan 
Association. Mr. Ray has been with 
Guardian since 1953, and became execu- 


tive vice-president in 1956. BALLARD | 
BURGHER has been promoted to chair- 
man of the board. Mr. Burgher is one of | 


the original directors of Guardian, serv- 
ing in that capacity for a quarter of a cen- 


tury before assuming the presidency in | 


1952. 
a 
C. L. SHIMEK and GEORGE M. 


PARKER, JR., have been promoted to 
vice-presidents of Forrest and Cotton, 


Inc., consulting engineers. Mr. Shimek is | 


a native Texan and a graduate of the 
University of Texas. Mr. Parker is a na- 
tive of Dallas. Both men are registered 


professional engineers and members of | 


the American Society of Civil Engineers. 
4 


JOHN D. WILLIAMSON, president of 
the Frito Company, has been elected a 
director of the Texas Bank & Trust Com- 
pany. LEON M. HUFF, JR., has been 
appointed an assistant vice-president. 
Prior to joining the Frito Company, Mr. 


Williamson was in the investment banking | 


business in San Antonio. He is a former 


State chairman of the Investment Bankers | 
Association of America. Mr. Huff has | 
been associated with the Texas Bank since | 


June, 1959, as the manager of the indus- 
trial department. 


ve 


BILL MORRIS has been named vice- 
president and general manager of Busi- 
ness Music, Inc. of Dallas (MUZAK). 
Mr. Morris joined Houston MUZAK in 
1949, and has been general manager there 
for the past six years. Prior to this position, 
he was in the field of electronic engi- 
neering. 
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SMART BUYERS KNOW THE i 


There’s no bargain in a low price quotation unless you 
can be sure of two things: product reliability and a 
dependable source of supply! 


But a fair quotation on quality fasteners, properly pack- 
aged and supplied in first-class condition on an overnight 
delivery basis is “money in the bank” to you! 


You can pamper the profits with no sacrifice of quality 
if you learn to rely on... BOSCO’S BONUS BUY! 


FOR OVERNIGHT SHIPMENTS IN THE SOUTHWEST 
Phone RI 7-5171 Dallas, or CR 5-1011 Fort Worth. 
In Houston . . . Dial 110 and ask for Enterprise 1981 


BOSCO 


BOLT +> NUT- SCREW CO. 


Manufacturers & Distributors 
2215 YOUNG STREET DALLAS 1, TEXAS 
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OPEN YOUR SAVINGS ACCOUNT 





— GROW V, 
a FINANCIALLY 0 
WITH Us! Per Annum 


DALLAS FEDERAL 


SAVINGS AND LOAN ASSOCIATION 





c= HOME OFFICE BUILDING e ELM AND AKARD 
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A. Devaney 


GOLD PROSPECTOR 


His was a simple job, so he needed only the simplest tools. But pros- 
pecting for new business and new customers requires more elaborate 
tools, including well-planned advertising sales literature. Maybe you 
use (or need) this proven sales help in your business. If so, let us 
demonstrate what our combination of modern equipment, experienced 
craftsmen and helpful service personnel can do for you. 


Crcthera 


3116 Commerce Street + DALLAS 
LETTERPRESS-OFFSET PRINTERS 
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Appointments and Promotions— 





F. T. TOWNE, former president of Towne 
industrial Equipment Company, has been 
named chairman of the board. ERNEST 
TAYLOR, JR., has been elected president 
of the firm. Mr. Taylor, a native of Sny- 
der, Texas, joined Towne as a salesman in 
1950, after two years in the material 
handling business. He was elected a vice 
president in 1955 and a director of the 
company in 1956. 

*K 
RALPH HUGHES has been named vice- 
president — manufacturing for Security 
Engineering Division, one of the Dresser 
Industries. Previously, Mr. Hughes was 
manager of manufacturing for the com- 
pany’s plants in Dallas and in Whittier, 
California. 

a 
TOM J. HARDIN has been elected presi- 
dent of Northwest National Bank. Mr. 
Hardin is a former assistant cashier and 
assistant vice-president and director of the 
Hillcrest State Bank. He was named 
cashier and vice-president and director 
of the Northwest National Bank at the 
time the new bank opened in April, 1959. 
ROY R. MITCHELL has been elected 
executive vice-president and director of 
Northwest. And JAMES H. WARNER, 
assistant cashier, has been advanced to 
vice-president and cashier. 

«K 
HOWARD D. CHANEY, A. B. CLARK, 
ROGER J. KEANE and BENTON C. 
STAILEY, JR., have been promoted to 
vice-presidents of Oak Cliff Savings and 
Loan Association. Mr. Chaney is manager 
of the Arlington branch office; Mr. Clark 
is Pleasant Grove branch manager; Mr. 
Keane is Preston Center branch manager; 
and Mr. Stailey is manager of the Casa 
View branch office. ROLAN TUCKER, 
who heads the accounting operation for 
the Association, has been advanced to the 
position of Controller. 
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Appointments and Promotions—_ 





KENNETH W. ERICKSON has been 
named manager of sales and exhibits for 
the State Fair of Texas. JOSEPH B. 
RUCKER, JR., has been named assistant 
to the general manager of the State Fair. 
Mr. Erickson, who joined the State Fair 
staff in 1954 as assistant sales manager, 
has been instrumental n the development 
of the Texas International Trade Fair, of 
which he is manager. Mr. Rucker previ- 
ously has been manager of sales and spe- 
cial events, and will retain general super- 
sion over the two departments. 


4 


W. C. SMITH and FRED P. SEWELL, 
formerly vice-presidents in charge of spe- 
cific operations, have been elected senior 
vice-presidents of Delhi-Taylor Oil Cor- 
poration, Dallas. Mr. Smith has more 
than 30 years’ experience in the oil pro- 
ducing industry, and was elected vice- 
president of production in 1950. Mr. 
Sewell, a Texas A&M College mechanical 
engineering graduate, was named vice- 
president of manufacturing in 1952. In 
personnel appointments, LELAND W. 
CARTER has joined Delhi-Taylor as gas 
engineer in the Natural Gas and Pipeline 
Department of Special Projects and Plan- 
ning. And HAROLD O. STALLINGS 
has been named reserves and evaluation 
engineer in Delhi’s Production Division. 


4 


NEIL WILLIAMS has been appointed 
general counsel of The Southland Corpo- 
ration. A graduate of the Southern 
Methodist University Law School, Mr. 
Williams will handle legal matters for all 
six of the corporation’s divisions. Prior to 
his present post, he was an attorney for 
Lawyers Title Insurance Corporation and 
served on the staff of the general counsel 
of Employers Casualty Company in 
Dallas. 
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Call Directors, like the above, serve the 
ultra-modern offices of the Dallas Federal 
Savings and Loan Association’s new Pres- 
ton Center branch in north Dallas. 


i Soo 


A modern communications system 


Geared for TODAY’S business... 


Fon MODERN, up-to-date Dallas, nothing but the finest in com- 





munications will do. 


A recent example is the up-to-the-minute telephone system 
planned and installed by Southwestern Bell’s communications 
experts for the ultra-modern new branch of Dallas Federal Savings 
and Loan Association in Preston Center. 


This tailor-made system includes six lines and nine “Call 
Directors’ in color to harmonize with the smart decor of the 
modern offices. Each has a push-button “console” for outside calls, 
pick-up and hold features, conference calls, and dial and push- 
button intercommunicating calls. 

With a 36-telephone capacity, this system is fast, efficient, 
economical . .. designed to meet the growing needs of the business 
... now and in the future. 


oo your telephone system meet your needs today? Will it be 
adequate for future growth? For a complete survey by communi- 
cations specialists, call RI verside 7-5311. 
MARVIN L. Davison, 
Division Manager 





SOUTHWESTERN BELL (dB) TELEPHONE COMPANY 


Call by number ... it's twice as fast! 
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HOWELL H. WATSON 
Realtor 


DALLAS « Phone Ri 1-1793 


Fidelity Union Life Building « 

























. . AIR CONDITIONING CONTRACTORS 
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Fleetwood 7-4674 
. 2728 MOCKINGBIRD LANE @ DALLAS 














Open Daily 9-6 


Open Every 


Complete New Lines 
of Top Quality Items 


... at SessionS Fabulous 4 Acres 
FREE EASY PARKING 


Sessions 


WHERE YOU SAVE EVERY DAY 


Sunday 











1800 GOOD-LATIMER EXPRESSWAY ° 


1 to 6 p.m. 





DALLAS, TEXAS 








ESCO ELEVATORS, INC. 


Announces Opening of 


DALLAS SERVICE OFFICE 


Service and Repair e Maintenance e Modernization 


on All Makes of Elevators 





Manufacturer of 
ESCO OIJL-HYDRAULIC ELEVATORS 


318 North Pearl Street Riverside 8-7994 

















| Appointments and Promotions— 





RALPH RADCLIFFE has been named 
Dallas manager and BRADFORD S. 
GIBSON has been reappointed district 
manager for American Airlines. Mr. Rad- 
cliff, a graduate of Pennsylvania State 
University, is a veteran of 24 years’ serv- 
ice with American. Most recently, he was 
director of stewardess service with head- 
quarters in New York. Mr. Gibson has 
been district sales manager for Dallas 
since 1945. I. A. (ANDY) WILLIAMS, 
who has been American’s manager of op- 
erations in Dallas for the past six years, 
will take over a new post as manager of 
aircraft services here. 


Mr. Radcliffe has made the following 
appointments to his staff: GEORGE 
MOORE, formerly regional director of 
operations services, now manager of 
cargo sales and services; W. G. CLARK, 
formerly regional director of sales serv- 
ices, now manager of passenger services; 
PHIL G. WAIBEL, formerly regional 
staff manager of compensation adminis- 
tration, now manager of personnel; and 
WAYNE A. WARTHEN, formerly man- 
ager of operations in Oakland, California, 
now manager of administrative services. 


» 


IRWIN A. BAILEY, former comptroller 
of the Southern Division for Moore Busi- 
ness Forms, Inc., has been appointed 
general manager of the firm’s southern 
division. Mr. Bailey joined Moore in 1939, 
serving first on the audit staff. Prior to this 
he was affiliated with a firm of professional 
accountants and auditors. 
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Appointments and Promotions— JANITOR SERVICE ‘ WINDOW CLEANING ° RESIDENCE 


JERRY DICKINSON has been appointed 
vice-president in charge of television pro- A C M E B U L D N G M A I N T E N A N C E CO. 
duction of Jamieson Film Company, pro- | 1901-15 LAWS STREET FRANK C. JONES PHONE Ri 2-7660 


ducer of industrial films and television SAND BLASTING s STEAM CLEANING ° SIDEWALK WASHING 
commercials. BILL STOKES has been 
named vice-president in charge of sales, 
and ROBERT REDD has been appointed 
vice-president in charge of producer’s 
service. A graduate of Southern Methodist 
University, Mr. Dickinson has a_ back- iF SO... 
ground of ten years in various phases of 
film production. Mr. Stokes had extensive 
experience as a laboratory technician, 
cameraman, commercial photographer 
and photography instructor before his en- 
try into the field of industrial film sales 
in 1955. Mr. Redd became expert in 
production techniques with the U. S. Air 
Force. He joined Jamieson in 1954. 


























Is your money unemployed 
or working part-time? 





Put it to work on a full 
time basis with safety and 
convenience. 


PER ANNUM 
COMPOUNDED 
SEMI-ANNUALLY 
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Denver is just 
3% hours from Dallas 
in your 1960 Beechcraft 
Travel Air... 





Whether it's Denver, Duluth or Detroit . . any- 
where business calls, you're there in speedy 


comfort, on your own schedule, in a Travel Air. 
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The reliable 180 horsepower engines permit 


quick response, rapid climb, 200 miles-per- 
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hour cruise, and high performance with re- 
markable gallon-stretching fuel economy. The 
Travel Air offers roomy cabin comfort, greater 
range, less noise and more conversational 
ease than any aircraft in its cless, greater 
cabin visibility, and the Travel Air will fly in and 


out of all the places a light ‘‘twin” wil go. 


Investigate this luxury-built airplane . . for this ee eats a ~, Pees ee 
H we: 





is the way to go after more sales and bigger 
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Le eee 7 . <7 4 


profits. 


Photo courtesy Denver Chamber of Commerce 


See the new 1960 Beechcraft Travel Air now on “A 
display, and let us make a free travel-cost an- J e ma e ~ A A 
alysis for your firm. r a 
; Beechcraft Distributor-Dealer 
Sales © Service ¢ Leasing 
Financing * Charter Love Field, Dallas — FL 7-3971 @ Addison Airport, Addison — AD 9-2562 
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To Save Time... 
To Save Money... 
In Your Business 


This is our job ... to help design 
forms that get work done faster and 
easier . . . to produce forms by the 
most economical methods adaptable 
to your needs. 





The Baltimore Business Forms spe- 
Cialist in your community is a man 
devoted to a career of designing 
forms that save you time... save you 
money. Consult him whenever you 
think of business forms. 


Baltimore Business Forms 


(Division of THE BALTIMORE SALESBOOK COMPANY) 
Phone Riverside 2-4685 
510 Wholesale Merchants Bldg. 

Dallas 2, Texas 
George |. Dorman, Jr. (Vice-Pres.) 


—— 
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APPOINTMENTS AND PROMOTIONS 





Name 


James C. Anderson 

Del Arneson 

Mary Lou Ashburn 
C. Hayden Atchison 
Royce A. Bell 


Robert T. E. 
Bishop, M.D. 


Ben Blaydes 
Hugh M. Brand 
R. E. Bunn 

B. D. Cogburn 
Frank M. Crossen 
Richard F. Danne 
W. D. DeSanders 
Leon Dickey... 


Company 
American Bank & Trust 
Republic National Life 
Couchman Advertising 
British-American Oil 
Park Cities Bank... 


Republic National Life 

Park Cities Bank.. 

Rich Plan Corp. 

Gibraltar Life 
Zurich-American Insurance 
Park Cities Bank | 
Clarke, Dunagan & Huffhines 
American Bank & Trust 
Trinity Universal Insurance... 


William Wayne Dunlap American Thread Co. 


Ernest W. Dyer 


_ Artlis Ede 
_ Earl Fickertt 


Bebb Francis, Jr. 
Edward E. Frick... 
Ransom Gallaway 
Bill George 
Raymond L. Golding 


_ J. Harrell Gwin 


Lewis B. Holland 
Jack L. Hollis... 


| Ronald G. Honea 
| John H. Jackson 
- Norman Jackson 








Carl J. Johnson 
Frank Kutscher 
J. Marvin Larkin 


Albert S. Mancini 
A. DeLoach Martin Jr. 
Marjorie Mars 


Clardy McCullar 


Abe Meyer 

R. Wayne Newman 
James R. Ogilvie 

L. J. Priester 

Fred F. Richards §r. 
Wade Russell 

John M. Shelnutt 

R. G. Skinner 


Edwin E. Stewart 
Richard Thomas 
Volney G. Williams 
Robert B. Woodin 


Delhi-Taylor Oil... 

J. QO. Lambert Assoc. 
Cabell’s Inc. er 
Zurich-American Insurance 
ere 
Eppler, Guerin & Turner... 
Mays Insurance Agency... 
Casa Linda State Bank........ 
Trinity Universal Insurance 
Trinity Universal Insurance 
British-American Oil... 

Ace Furnace & Metal Works 
Braniff Airways 

American Bank & Trust 
American Savings... 

Braniff Airways 
Micro-Lube 


Micro-Lube.. 
Park Cities Bank | 
Alphonse Simone Photography... 
Temco Aircraft 

American Bank & Trust 
Trinity Universal Insurance 
Clarke, Dunagan & Huffhines ... 
Braniff Airways........................... 
Temco Electronics ... 
Otey Envelope Inc..... 
Micro-Lube.... —_ 
Amphibious Boats Inc. 


Southwestern Life Insurance 
American Bank & Trust 

Park Cities Bank a 
Delhi-Taylor Oil........................ 


Position 
Director 
Vice-president 


Office & media manager 


-Exploration coordinator 


Assistant cashier 


Assistant medical director 
Assistant vice-president 
Vice-president, sales 
Manager, Dallas home office 
Representative 

Director 

Creative director 

Director 

Assistant secretary 

Assistant branch office mgr. 
Administrative assistant 


Manager, interior design 
Sales director 


Representative 
General manager 
Sales representative 
Agency supervisor 
Assistant cashier 


Assistant secretary 
Assistant secretary 


Exploration administrator 
Executive vice-president 
Sales representative 
Assistant cashier 


Assistant secretary 
..Buyer 


Director, advertising and 
public relations 


National sales manager 


_..Director 


Public relations director 


Public relations coordinator 


Director 


Assistant secretary 
Creative director 


Assistant traffic and sales mgr. 
Section manager 


.. Sales representative 
Sales manager 
.. Executive sales and 


advertising director 


_..Assistant manager 
Assistant cashier 

.. Assistant cashier 
.Director, financial and 


public relations 
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putting the heat on space age problems! 


tor Solid Circuit — two significant TI “firsts” in semi- 
conductor research, development and manufacture. 


This is the kind of research that will enable future 
semiconductor products — transistors and other tiny 
devices whose uses already range from pocket radios to 
huge computers and rocketing space vehicles — to per- 
form even more difficult tasks (in deep space explora- 
tions and in industrial, commercial and military elec- 
tronic systems). Advanced concepts and techniques, 
gained by the world’s largest semiconductor manufac- 
turer, keep Texas Instruments at the forefront of 
such technologies. 


This particular program is in progress at TI’s Central 
Research Laboratories. Its purpose is to explore mate- 
rials that promise a wider operating temperature 
range and superior performance for solid state devices. 
Such laboratory projects may well lead to products 
that surpass the silicon transistor and the Semiconduc- 


TEXAS 


This is one of many TI-sponsored investigations being 
conducted by the Central Research Laboratories to 
gain more precise information in the areas of Solid 
State Physics, Materials, Devices, and Data Systems 
and Earth Sciences. Such studies, geared mostly to 
long-range product goals, result in a flow of scientific 
knowledge to Texas Instruments operating divisions 
which combine it with their own innovative R, D & E 
programs to produce better products and services for 
your convenience and safety in this Electronic Age. 


If you are interested in knowing more about TI 
facilities and capabilities, for booklet please write 
Central Staff Merchandising. 


INSTRUMENTS 


INCORPORATED 


HEADQUARTERS: 100 EXCHANGE PARK NORTH. DALLAS, TEXAS. PLANTS: ATTLEBORO, MASS. « DALLAS. 
TEXAS « HOUSTON, TEXAS « VERSAILLES. KY. « ELIZABETH SOUTH, AUSTRALIA « ALMELO.HOLLAND « AVERSA, ITALY 


BEDFORD, ENGLAND « BONNEVILLE, FRANCE 


BUENOS AIRES, ARGENTINA « MEXICO CITY, MEXICO 


OFFICES IN 72 PRINCIPAL CITIES OF THE WORLD 
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Advertising in DALLAS 
Produces Prestige Plus Results? 





ASK YOUR AGENCY or Call TOM McHALE at RI 7-8451 
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Opened Dallas Store in 1872 


1872 corpany 


Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


1874 w.c v0 wit 


Real Estate and Insurance 


1875 Term: wise. co. 


Warehousing, Transportation, 
and Distribution 


1870 civon 


Insurance Managers 


1879 Texlite, Inc. 


Manufacturers of Porcelain Enamel 
and Plastic Products for the 
Sign and Building Industries 


1889 & coapony 
Real Estate and Insurance 
1892 company 


Printing, Lithographing, and 


Embossed Labels 
8g Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 


1897 Famore co. 


Dallas’ Oldest Furniture Store 
0g . Rudolph’s Mkt. & 
Sausage Fac., Inc. 
Quality Meats 


1893 a ja 


Prinitng, Lithographing, Engraving, 
Office Supplies 
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Sanger Bros. 


in Texas 
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NE of Dallas’ prime industrial sites of a half-century ago, shown 

in the above photograph, contrasts sharply with the landscaped 
plants in Dallas modern, planned industrial districts. In that same era, 
the year 1910, the pioneer real estate firm of Loughboro and Moser, now 
the Moser Company, opened a small office at 111 Martin Street, then 
known as “Real Estate Row.”’ The early business of the firm centered on 
the development of residential property in the Ross Avenue Area 
adjacent to the present Sears-Roebuck Retail Store. During the twenties 
this firm developed residential properties North and East of this Green- 
ville Avenue Area. In 1932 the present partners, A. C. Moser and Jack 
Moser, joined the company. During the years following World War II, 
the Moser Company has played an outstanding part in locating many 
national organizations in Dallas industrial districts. Now in its fiftieth 
year, Moser Company, Realtors, does an extensive business in commercial 
and industrial property and their general offices are located in the 
Mercantile Continental Building. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends” 
by thousands of satisfied customers in the Dallas Southwest. 
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Writing Fire, Tornado, Allied Lines, 
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Established 


1899 seay & Hatt 


All Lines of Insurance 


The Murray Co. 


of Texas, Inc. 


Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 


Hunter-Hayes 
Elevator Co. 


Passenger, Freight and Home 
Elevators 


Republic Insurance 
Company 


Inland Marine, and Automobile 
Insurance 


First Texas Chemi- 
cal Mfg. Company 


Pharmaceutical Manufacturers 


1904 Burton & Wilkin 


“Insurance Experience that Serves” 


1906 company 


Manufacturers of Envelopes 
and File Folders 


1905 sons re 


Gulf Princess, Ready To Fry 
Breaded Shrimp 
Lady Rite Shelled Pecans 
Moser (Co. 


Realtors 


Industriel and Commercial 
Leases and Sales 


Graham-Brown 
Shoe Company 


Manufacturing 
Wholesalers 


Koch & Fowler 
and Grafe, Inc. 


Consulting Engineers 





one of the FIRST 











MUZAK* —the scientifically pro- 
grammed background music — does so 
much for so many kinds of business, 
based upon the time of day, the place 
and type of employee activity. There is 
a MUZAK* sound system designed for your 
specific business that will increase produc- 
tivity, accuracy, reduce turnover and im- 
prove the quality of work. Each MUZAK* 
program is based on over 20 years’ study 
of the effects of music on people... and 
profits. 

Find out what MUZAK* can do for your 
company — call Tom Keese — Riverside 
2-9257 today. No obligation, of course. 





*MUZAK — 
Reg. U.S. Pat. Off. 
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Great American Reserve Insurance Company 


Great American Reserve is a bright 
mame in the insurance industry, with a 
phenomenal growth history. Founded 
by Travis T. Wallace in the depression 
years, the company has built an organi- 
zation and list of personal achievements 
outstanding in the history of Dallas. 
From a humble beginning in 1935, Great 
American Reserve grew and expanded 
to new headquarters by 1937. Assets hit 
a new high, and claims were being paid 
by special delivery air mail. In 1950, the 
firm built its own new modern 4 story 
building at 2020 Live Oak, and continued 
growing with increasing vigor and in- 
tent of purpose. A companion campany, 
to be known as Great American of Dallas 
Fire and Casualty Company, has recently 
been organized to handle automobile 
and fire insurance. Great American 
Reserve was one of the first Dallas firms 
to install MUZAK*-in 1945 at the former 
St. Paul Street address. Its present home 
office building has the MUZAK* sound 
system installed throughout. 
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Riverside 2-9257 
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YOUR CONTACT MAN , 


Stanley Kornecki of Chicago knows his customers. 
He knows their needs. More important, he CARES 
about their needs. Daily customer contacts give this 
veteran driver-salesman close personal knowledge of 
the importance of getting each LTL shipment delivered 








on time. Two-way radio gives him instant contact with 
his terminal. Stanley Kornecki is confident of the service 
he represents because he is backed by modern equip- 
ment and by the skill of 1,286 fellow ETMF employees. 
People working together... for you. 





PRINCIPAL TERMINALS 


* BEAUMONT ° FT. WORTH * KILGORE ° LUFKIN * PORT ARTHUR ° SHREVEPORT 
* CHICAGO * HENDERSON * LITTLE ROCK * MARSHALL e ST. LOUIS * TEXARKANA 


* DALLAS * HOUSTON * LONGVIEW °* MEMPHIS * SAN ANTONIO e TYLER of 


ST. LOUIS 


EAST TEXAS MOTOR FREIGHT 


LITTLE ROCK 26 
"GREAT LAKES TO THE GULF” FORT WORTH Z 


TEXARKANA 


SHREVEPORT 


GENERAL OFFICES - DALLAS, TEXAS atten 
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Enjoy the convenience of | 


Level 


DRIVE-IN DEPOSIT 


s - 


- _ 


right in the heart of 
downtown Dallas! 
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